THE CURRENT TRENDS 


In Fiction and Non-Fiction 


TWELVE DO’S AND 
ONE DON’T FOR WRITERS 


Contests and Awards... Conferences . . . Books for Writers 


Handy Market List 


of Magazines 


WANTED: Manuscripts like these 
for Christmas Publication: 


© Novels ® Religion 

© Poetry ® Autobiography 
® Short Stories © Essays 

© Juveniles ® History 

Drama Americana 

Mysteries Biography 


Let Pageant Press give your book the 
benefit of the biggest book-buying sea- 
son of the year! ACT NOW ... it takes 
several months to edit, design and pro- 
duce a fine book. And early plans must 
be made for bookstore contacts, auto- 
graph parties, national advertising, book 
reviews, publicity, direct-mail circulariza- 
tion, displays, and radio and TV contacts 
So send us your manuscript now. We will 
submit a report regarding its merits, pub- 
lication possibilities and costs within 
one week. No obligation 


National Advertising 
Guaranteed for Every Book 


In addition to our nation-wide publicity, our paid 
advertisements in book review sections such as 
The New York Times, New York Herald Tribune 
and Saturday Review go into millions of homes 
and result in bringing your book to the attention 
of a wide public. Our trade advertisements in 
Wilson’s Library Bulletin, Retail Bookseller, Pub- 
lishers Trade List Annual, reach thousands of 
bookstores, libraries, schools and colleges For 
books of particular interest to certain groups, we 
also advertise in specialized publications such as 
Presbyterian Life, Navy Times, Christian Herald, 
Sports Digest, Bridge Bulletin, Profitable Hobbies 


and many others. 


How to get 


YOUR BOOK 


Science Travel 
Philosophy Humor 
© Economics © Sports 
® Sociology ® Politics 
© Business ® Medicine 
Education Research 


It pays off in ROYALTIES 


If you have a good selling book our 40 
royalty will mean a great deal to you this 
Christmas. Nine of our authors have already 
earned $27,650: 

$9100 to John Lavin for A HALO FOR 
GOMEZ 

$1500 to Margaret Lynch Capone for SO 
YOU'VE JOINED A CLUB 


$2300 to Sidney Silodor for SILODOR SAYS 


$750 to Loans Levene for sale of reprint 
rights to HELLO, SPORTSMEN 

$2300 to Bob McKnight for STRAIGHT 
PLACE AND SHOWDOWN 

$4100 to Jay Little for MAYBE—-TOMOR 
ROW. His next book SOMEWHERE BE 
TWEEN THE TWO, just released 


$3100 to Dr. Rolf Alexander for CREATIVE 


REALISM also, British rights sold 
$2500 to Jack Piner for FEAR NOT MY 
SON 

1000 book old before publication of 


VENEZUELA LAND OF OPPORTUNITY 
by Jankus and Malloy ($2000 royalty 


x ENTER NOW x 


$1600 CONTEST 
FOR BEST BOOKS OF 1956 


Ten cash prizes. We are looking for 
new talent and possible best sellers. 
Write for simple rules. No entry 
fee. Send manuscript to: 


Seth Richards, Publisher 


are rejected. . 
. . . how to type manuscript . 
how to protect your royalties and subsidiary rights 

and 1001 other suggestions to beginners and professionals 
Absolutely FREE. Write Today. 


PAGEANT PRESS INC. 


FREE BIG BOOK fully explains Pageant Press’ successful 


formula that has helped over 500 authors to win recognition 


| 


which books to publish 
. how to proofread . 


130 West 42nd Street Dept. AJ7 New York 36, N. Y. 


AUTHOR & JOURNALIST 


| 


AUTHOR 
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VOLUME 41 


NUMBER 7 


NELSON ANTRIM CRAWFORD, Editor 
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HOW MUCH IS 
YOUR INCOME 
INCREASING 
IN 1956? 


FREE Book Tells How To Make the 
Most of Your Writing Ability 


If you've been reading the writers’ magazines lately, 
you will have noticed how editors are earnestly search- 
ng for new writers. For instance, a man’s mag editor 
says, ‘Besides strong first-person adventure stories and 
article we are interested in science subjects, medi 
cine and unusual experience pieces $500, $750 
Ind up 

A top slick editor says he is having a hard time 
Jetting 5,000 word fiction of interest to men $850 
ind up. Short shorts—$750 base rate. A romance 
editor says she wants all lengths—2,500 word shorts 


t 0.000 word novelettes—with realism, sincerity 
r q em t r 
An executive editor in Hollywood says, Writers 
Ww jiscover in TV the finest opportunities they have 
ever known! We need writers for westerns, come 
€ mysterie 
A ‘‘how t editor says writers are missing a well 


paying field in this market 

How Palmer Can Help You 
vou are not making sales, maybe it’s because 
u just don’t know how to put your ideas together 
nd that’s where we come in. Furthermore, the Palmer 


urse iS unique in that it includes training for all 
fields hort stories mysteries articles TV-radio 

ote 

Dos t pay-off? We wish you could read the 

tter f thanks from our students and graduates 


ew writers wh have gotten started, established 


writers who have increased their sales 
P.1.A. is an Approved School 


Only carefully selected scho« 


s meet these qualifi 
tions for membership in the National Home Study 
Cour 1) truthful description of courses and ser 


\ 2) text material pedagogically sound, (3) ma- 
terial up to date, (4) competent instructors, (5) reason 
ible tuition 6) financially und, (7) reputable 


management. Unbiased authorities say the N.H.S.C 
Ipprova hould be one f your first c nNsiderations in 
eeking home Study instructi n 


Free Book and Lesson 


u can see for yourself, se 


nd for our free 40 
psaathoat The Art of Writing Salable Stories’’ and 
free typical le n package. It may well be the turn 
ng point in your career If others are succeeding 


why nt you >¢ let's find ut Write tc day be- 
fore you forget. Palmer Institute of Authorship (Since 
1917 1680 Nc Sycamore Hollywood 28, Calif 
Desk 6, 


Barton A. Stebbins, President 
Palmer Institute of Authorship 
1680 N. Sycamore, Desk G-76 


Hollywood 28, Calif. 


Please end me free typical lesson package and 
r Stories explain- 
writing ability 
salesman will cal 


ty Zone State 


3 
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Please print ¢ learly Veteran check here 


Announcing the publication of 


TECHNICAL AND 
INDUSTRIAL JOURNALISM 


By Delbert McGuire 
Iysistunt Professor of Journalism, North 


Texas State College 


This is the book that points the way for the novice 
as well as the professional writer to establish 
liimself in a field with a broad, steady market 
that is lucrative yet not overcrowded. 


It is by an author who has had wide experience as 
writer, editor, and teacher. 


It is supplied with illustrative examples of all 
types of writing for the specialized press, from 
the informal house-organ article to the highly 
technical research article. 

$2.50 


pages 


THE STACKPOLE COMPANY 
Ihe Telegraph Press Building 


Harrisburg Pennsylvania 


STREAMLINING THE FEATURE 


New book by the author of the famous Putting It in the 
Column. Endorsed by such famous authors as Jack Wood 
ford, Charles Carson and others. Won Manuscripters’ Award 
as ‘The Outstanding Textbook for Writers.’’ Johnston Mc 
Cully of Mark of Zorro fame says: “It made a big hit with 


Eastern writer adds: The book |S 


me. It has everything.” 
GREAT. Thanks a million for writing it Get your copy 
today. $2.50. Circular free 
BEN ARID 
1141 - 7th St. Hermosa Beach, Calif. 


GAMBLE A BUCK? 


learn about writing comic book 
FUNDAMENTALS OF 
No drawing 


That's all it takes to 
stories. My 15,000 word booklet, 
COMIC SCRIPT WRITING, tells you how 
experience needed. Send your dollar to: 


EARLE C. BERGMAN 


1255 North Gordon St. 
Hollywood 38, Calif. 


2000 ARTICLES YOU CAN WRITE AND SELL 


Now, the “must’’ book for every writer. The author, Frank 
Dickson, has sold thousands of articles based on ideas in this 
book, and has helped others to sell thousands more. Says one 
writer: ‘For some 8 or 9 years, that gentleman’s ideas have 
been keeping my bread and margarine paid for.’ Order your 
copy now of this handsome 70,000 word book and start writ- 
ing to sell! $2.00 postpaid. PERENNIAL PRESS, Dept. AJ, 292 
Lexington Ave., New York 16, N. Y. 


A SUPERB HOW-TO BOOK FOR POETS 


So clear beginners make astonishing progress 
comprehensive advanced students find it invaluable 


So 
Excellent for class use or individual study 


96 pages packed with the help you need to write successfully 
Order your copy of You Can Write a 
Poem today 
GAIL BROOK BURKET 
1020 Lake Shore Drive 


One dollar postpaid 


Evanston, Illinois 


Books for Writers 


In this department are reviews of new books of 
special interest to writers. As a service to tts read 
ers, Author & Journalist will supply any of these 
books at the published price postpatd. Send order 
with remittance to Author & Journalist, 13/3 Na 
tronal Bank of Topeka Building, Topeka, Kansas 


Mystery Writer's HANDBookK, by The Mys 
tery Writers of America, edited by Herbert 
Brean. Harper & Brothers. 208 pages. $3.95. 

\ sound how-to book on mystery writing tech 
nique by members of the professional organiza 
tion in this field. It covers every type of mystery, 
from the Classic detective the modern 
novel which is placed in the category only be 
cause it concerns crime The short-short, the 
short-story, the serial, the radio script, and the 
screen play, as well as the novel, are discussed 

Plot, characters, background, suspense, and other 
essential treated by experts The 
marketing side, with facts and figures, is a wel 


story. to 


factors are 


come addition to the material on writing 
Bak oF Brest Storirs, edited 
by Scott Meredith. Ek. P. Dutton and ¢ ompany 


190) pages $2.95. 

Iwo points stand out in this excellent anthol 
thre the fact that 
the appeared in 
Wester vid 
other 


the wide variety of SLOTIES: 
two of the TT in 
magazines Classifying themselves 
that several writers best) k 

fields of fiction. Phe conclusion is that West 
erm no longer fixed pattern ap 


peals to general fiction readers—and general fiction 


ogy 
only Volume 
1s 
nown 


the 


are by 


storys has al and 
writers 
This is the fifth annual collection fr 


Meredith. Bar # has been reprinted as a paper 


cdited by 


back, and Bar 5 will be next vear—a further indi 
cation of the mass audience for top Westerns 
\ Concisk Dictionary OF ENGLISH SLANG, by Wil 
liam Freeman Philosophical Library 268 
pages. $3 75 
This is definitely a British book, though the 
author does include a few American eXpressions 
You'll find that to an Englishman a wife is a 
carving knife, potatoes are rosebuds, jammy means 
profitable. Some words are included that we in 
the States never think of as slang: for instance 


Vaz and racketeer 
An entertaining book, and useful to the 
who has occasion to use British slang in his work 


write) 


7 Arts, Number 2, edited by Fernando Puma. The 
Falcon’s Wing Press. 236 pages. Hard) covers 
$2.95, paperback 95 cents. 

\ brilliant series of artides not only on liter 


ature, but on the dance, music, the theatre, paint 
ing, sculpture, and architecture. Included also are 
18 reproductions of fine art. 


Authors represented include Robert Mo Hutch 
ins, Dorothy Parker (on “Hollywood, Phe Land J 
Won't Return To"), James T. Farrell, Gilbert 
Highet, Henry Miller, Max Brod. “Though the 


book is definitely modern in tone, it reprints es 
says on literature by Goethe, Washington Irvine 
and Oscar Wilde 


AUTHOR & JOURNALIS1 


The Inside Story of Subsidy Publishing 


@ Indispensible reading for everyone who has a personal or 
professional interest in books, writers and publishing. 


@ What to look for in author’s contracts with publishers. — 


Do's aad on how to whet 
to sell him. 

@ Why important publishers are paid to publish books. 

@ Why book reviewers write favorable or unfavorable 
reviews. 


r) An expose of literary sharks and allied racketeers. 
The Rogue of Publishers’ Row 


by EDWARD UHLAN, President of Exposition Press 


Reviewers Say: 


“TL wish to recommend (it) to everyone with 
a professional interest in books You will 
all find much to challenge and amuse you 
in The Rogue of Publishers’ Row He 
declares war on frauds He writes with 
pardonable cockiness since he began his 
business career with a capital of $15 (just 
to impress a blonde), and is now head of 
one of the biggest and most profitable 
firms in the field. He also writes very enter- 


tainingly And he has trenchant com- 
ments to make on books as reflections of 
life —FRANCIS LUDLOW, 


The Retail Bookseller 


“Mr. Uhlan has written a hard-hitting, 
lively book about his ventures, a book 


oxford filled publishing in 
Exposition | Press general . . . in The Rogue of Publishers 

Row ... (It) is a dramatically factual book, 
Prentice- ks one that can hardly go unchallenged. It 


is an exciting book in the same sense 
that Philip Wylie’s Generation of Vipers 


New Brochure — Free! was exciting...” —AUGUST DERLETH, 
The Capital Times (Wisc.) 


Read the complete story of 20 years of 

successful publishing in our new illus- “Today there is a tendency to shut people 

trated brochure, You Can Publish Your up, and there is a strange timeliness about 

Book. Contains vital information about this message from Ed Uhlan, an echo of 
vee me Tom Paine and all the pamphleteers down 

publishing, publicity, sales, for every through the ages who simply wouldn't 

writer... Write for your free copy today! shut up.” —HENRY W. HOUGH, 


Denver Post 


Exposition Press 


286 Fourth Avenue, New York 16, 


The Rogue of Publishers’ Row at $3.50 each. 


o 
w 


Dept. 65, 386 Fourth Avenue, — 


—) Check here if you wish free copy of brochure 


New York 16,N.Y. 


In Calif.: 9172 Sunset Boulevard, 


Hollywood 46 City Zone....... State... 


1956 


| 
Ow / 
many 
i! 
$3.50 
~ 
Exposition Led the Field in "55 
As the Largest Subsidy Publisher 
with 234 Books Published! 
(FROM PUBLISHERS’ WEEKLY) | 
Doubleday Anchor Books, 
Garden Ctl) and Hanovet 
House) 
\{cGraw-Hill (with Blakiston, 
Gregg and Whittlesey House) 328 
farper (with P. B Hoeber)- 
| 
me 
° 
’ 
e 
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Sell the Scripts 


You Write! 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY DE 
VELOPER is the new, totally different way of 
stimulating and developing writing ability. You 
are helped to know exactly the kind of profes- 
sional writing you can do best, and then to 
write articles, stories, verse, TV plays, etc., ac- 
cording to your aptitude. This is the sure way 
to write for pay to express yourself with 
freshness and vitality the qualities edi- 
tors want 

As never before, you will discover new 
usable ideas. You will write instead of dream 
about it. And amazingly, you will find more 
energy for writing, progress will be much easier 


“Overcome Inertia—Make Sales” 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments digging into 
the past brought out a then-now article ac- 
cepted by New Mexico School Review. Arizona 
Quarterly has accepted a story and Stories 
bought a juvenile yarn—all trace back to writ- 
ing your C. A. D. daily assignments. Thanks!” 
—Alice Bullock, Santa Fe, N. M. 


Get EVERYTHING you ever want- 
FREE ed from a course. Send today for 

the free booklet, ““Your Way to 
Successful Authorship,’’ that tells you about 
this new plan. 


Use This Convenient Coupon 


The Simplified Training Course 

1819 Gilpin St., Denver 6, Colo. 

Please send me the free booklet; no cost or 
obligation. 

Name 

Address 


City Zone State 


PIGRAM-WRITING Here's How, by Caroline 
Clark. Farle Tempel. 30 pages, minieographed 
82.95 
Caroline Clark author of many cpigrams 
that have appeared in the Saturday Evening Post 
and other magazines. Here she tells how she 
writes them—and how vou can write them \ 
sound, logical treatise enlivened with a dieht 


humorous style 


Contests and Awards 


Dood, Mead & Company offer 52.000) for the 
best myasteryv-detective novel submitted im th 
annual Red Badge Competition 
should be words 

Phe contest iy open to any author who has not 
heretolore been published under the Red Bade 


imprint. Ehis imprint has been used on mivsters 
fiction since LOS] 

Closing date. October 15. Address Dodd. Mead 
© Company, 132 Fourth Ave. New York To. with 


a letter explaining that the MLINUSCript i entered 
in the contest 


Phe Poets’ Club of Chicago is holding its third 
annual contest for unpublished sonnets, with 
prizes of S20, S10, and $5. Any accepted: sonnet 


form ts elrerble 
Send three unsigned typewritten Copies, with 


the writers name and address imp a se sealed 
envelope to Muss Isabelle Gillespie Young, Presi 
dent. SIS Sunnyside, Chicago 10. Closine date 
October | 
The Saturda 25> W St New 
York 36. has announced an award of tor 


the best poem appearing in the magazine im the 
vear beginning May, 1956.) John Ciardi. the dis 
tinguished poet, recently became poetry editor ol 
the Saturday Rei 
J 

Previously Announced 

Viore detailed anformatiror aua 
issue of Author & Journalist 

\Ibert Ralph korn poetry prize of S100 Ad 
dress Lane Van Hook. 154 Pearsall Drive, Mount 
Vernon, N.Y. Closing date, October 1 | 
June, 1956 


Book Writing 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes 
books of his own. | have been coaching writers into print for 
two decades. | shall be doing it this year and the next. | can 


do it for you. 


Write for my free descriptive folder entitled Book Writing 
Help. It tells you what | do and how we get started 


CHARLES CARSON, Literary 


Post Office Box 638-A, Manhattan Beach, Calif. 


AUTHOR & JOURNALIST 
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Boston 1b, 


Itlantic Monthly, & Arlington St., 


Mass. awards of S750 and $250 tor stories by un 
established writers. Continuing competition— no 
closing date. June, 1956.) 

International Poetry Contest, Alpine 
Lexas. ten prizes trom down losing date 
September (de February, 1956.) 

ATA Foundation, 1424 St. N. Wash 


ington. C., for published articles and editorials 


on highway improvement, 5700, 53500 
losing date, July 10.0 (de), November, 1955.) 
Central City: Opera House Association, 1502 
leveland Place. Denver 2. Colo... for a romantic 

play based on the discovery of gold in Colorado, 

S1O.000 plus rovalties losing date, July 
January, 1955 
Maclean's \Vlagazine 1S] University \ve 
loronto, Ont... Canada. awards of 85.000 each fon 

novels by Canadians or using a Canadian theme 

Continuing Competition—no closing date 

January, 1955.) 

Modern Romances, 2601 Fitth Ave New York 
lo. for true life stories. ST.Q00 down to S100. Con 
test closing every four months—next date. \ugust 
fo]. February 1956 

Jondervan’s International Christian Fiction 
Contest. Lake Drive S. Grand Rapids 6 
Mich... for evangelical novels, S4.000, S750. S250 
losing date, December 31.0 June. 1955 
Northwest Writers’ Meetings 

Phe Pacific Northwest International Writers’ 
Conterence has ust been organized and will hold 
its first meeting July 27-29 at the University of 


Washington, Seattle, Wash. The staff will include 
Lowell Hawley, script writer; Dr. Alan Swallow, 
poet and publisher; and) prominent Northwest 


authors 


Details are obtainable from Ralph B. Potts 
1702 Hoge Blde., Seattle J. Wash 
The Roseburg Writers’ Club will hold a Poetry 
Dav luncheon and program for southern Oregon 


October 13 Qualified speak 


writers on Saturday, 


ers will give short talks on the writing and mat 
keting of poetry. Fee, $2 

Reservations with fee should be sent to Mrs 
Hilda Peterson. Secretary. Preasurer, P.O. Box 


Roseburg. by Se ptember | 


COMING IN AUGUST 


What does it take to be a professional 
Writer? 

The \ugust luthor Journalist will con 
tain a sound, accurate answer by Gorham 
Munson, distinguished author, lecturer and 
editor 

Market lists in the August issue will cover 
erceting cards. plays. and syndicates 

You'll find. too portant articles on fre 


tion and non-fiction plus reports from: edi, 


tors, comment on books tor writers, and the 
rest of the regular features that make dé] a 
must for writers 

If vouwre not now a subscriber. send in 
vour order toda Use the hands form = on 
Pave 3] 


IMAGINE MAKING $5,000 A YEAR 
WRITING IN YOUR SPARE TIME! 


Fantastic? Not at all... Hundreds of People Make That Much 
More Every Year—And Have Fun Doing It! 
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Professional Writers and Editors 
Guide You Every Step of the Way! 
NEW YORK SCHOOL OF WRITING i 
! of young writers to be successfu 
We can do the same for you . ou! 
taff of active professional writers teach you the tech 
ave mastered through vears of trial and 
Magazine and book editors on our in 
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» sold TEAHOUSE OF THE 
closely with our students in 
material on a 10% commis 


because 


es 


experience 


become 
literary 
MOON, 
al ketin 


leading 
AUGUST 
actually n 
sion bi 


works 
salable 


YOU CAN EARN WHILE YOU LEARN 


st «(when the 


1 A $750 sale to the Saturday Evening Po 
author was only half through the course). 
2. Over TOU sales to leading markets including Cos 


/ t tarted selling I er efore she was 
! ‘ Wi the ) 
\t t H Saturd Evening Post, 2 books 
it choice ill for one NYS 
t ire eXal NYS gra ites sel] to all lucra 
tive n arkets inc t the top magazines 


hers 
Yours Free . . 
“Writing a Profitable Career” 


THE NEW YORK SCHOOL OF WRITING 
<l 176, 2 East per Street, New York 17, N. 

at gation, your FREE 
A PRO FI TABLE CAREER 


State of New York 
No salesman will call) 
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Literary regents... 


Naturally, since our business is the representation of established authors and the 
development of promising new ones, there’s a strong chance that we’d like to add you to 
our list. 

Perhaps, however, you feel that our firm is too large for you, or too small for you, or 
too fast-moving for you, or too slow-moving for you, or perhaps your grandfather was 
once horsewhipped by a man named Meredith and you hate everyone with that name— 
or, ina nutshell, perhaps any of the varied reasons which cause a writer to select one 
literary agency over another. On that possibility, and as a service to writers who live 
outside New York City and don’t have easy access to a list of New York agents, here is 
one, reasonably complete: 


Algase, Gertrude, 400 Madison Avenue Hale, Jeanne, 31 West 10th Street Porcelain, Sidney E., 111 East 26th Street 
American Play Company, 522 Fifth Avenue Hallen, Ingred, 26 East 83rd Street Rae, Ruth, 220 West 42nd Street 
Amster, Leonard, 22 East 60th Street Harper, Marguerite, 50 East 42nd Street Reynolds, Paul R., 599 Fifth Avenue 
Arts, Inc., 667 Madison Avenue Hellmer, Kurt, 52 Vanderbilt Avenue Rice, Virginia, 145 West 58th Street 
BAL Company, 299 Madison Avenue Herz, V. W., 153 West 55th Street Roberts, Flora, 545 Fifth Avenue 
Bartsch, Hans, 1501 Broadway Horch, Franz J., 325 East 57th Street Roberts, Laurence, 33 West 42nd Street 
Becker, Maximilian, 545 Fifth Avenue Howell, Miriam, 17 East 49th Street Rodell, Marie F., 15 East 48th Street 
Bergh Sven Erik Inc., 545 Fifth Avenue Imandt, N. Frank, 155 East 39th Street Russell & Volkening Inc., 522 Fifth Ave 
Blassingame, Lurton, 10 East 43rd Street Jason, Nikki, 505 Fifth Avenue Salisbury, Leah, 234 West 44th Street 
Bodin, Ed, 545 Fifth Avenue Jay Garon-Brooke, 56 West 45th Street Sanders, Sydney A., 522 Fifth Avenue 
Bolles, Gene, 3 Patchin Place Joseph, Nannine, 200 West 54th Street Saunders, Marion, 104 East 40th Street 
Brandt & Brandt, 101 Park Avenue Kellick, H. W., 200 East 42nd Street Schaffner, John, 312 East 53rd Street 
Brennan, Madeleine, 19 West 55th Street King, Eleanor, 19 West 44th Street Schulberg, Ad, 277 Park Avenue 

Brown Curtis Ltd., 347 Madison Avenue Klausner, Bertha, 130 East 40th Street Singer, Evelyn L., 111 East 26th Street 
Brown James Associates, 22 East 60th St. Krichmar, Celia, 331 Madison Avenue Slesinger, Stephen, 247 Park Avenue 
Burke, Shirley, 35 West 53rd Street Kroll, Lucy, 119 West 57th Street Smith, Constance, 110 West 57th Street 
Bye, George T., 535 Fifth Avenue Lenniger, August, 56 West 45th Street Snell Agency, 107 McDougal 

Cantor, Ruth, 19 West 3ist Street Littauer & Wilkinson Inc., 424 Madison Ave. Stevens, Marion, 8 West 40th Street 
Chambrun, Jacques, 745 Fifth Avenue Lloyd, David, 349 East 49th Street Strassman, Toni F., 24 East 61st Street 
Clyne, Sara, 119 West 57th Street Lord, Sterling, 109 East 36th Street Taylor, Ethel C., 55 West 55th Street 
Cowl, Carl, 516 Fifth Avenue MacCampbell, Donald, 12 East 4ist Street Terrill, Rogers, & st 48th Street 
Daves, Joan, 112 East 19th Street Madden, Richard J., 2 Fifth Avenue Wade, Carlson, 516 Fifth Avenue 
Diamant, Anita, 280 Madison Avenue Matson, Harold, 30 Rockefeller Plaza Waring, Dorothy, 730 Fifth Avenue 
Dona, Sara B., 117 West 58th Street McCall, Monica, 667 M ies Avenue Watkins, Ann Inc., 77 Park Avenue 
Elmo, Ann, 545 Fifth Avenue McCrindle, Joseph F., 252 East 60th Street Waugh, Ethel, 6 East 65th Street 
Farkas, $e 325 East 53rd Street McIntosh, Mavis, 30 E re 60th Street White, Kenneth S., 654 Madison Avenue 
Fierst, A. L., 545 Fifth Avenue McIntosh & Otis, 18 East 41st Street Williams, Annie Laurie, 18 East dist st. 
Fishbein, Frieda 353 West 57th Street McKeogh, Elsie, 15 East 48th Street Wilson, Lambert, 130 East 37th Street 
Fles, Barthold, 507 Fifth Avenue Meredith, Scott, 580 Fifth Avenue Wing, Willis Kingsley, 522 Fifth Avenue 
Gaines, Blanche, 350 West 57th Street Ober, Harold, 40 East 49th Street Wolf, Harriet, 119 West 57th Street 
Gartenberg, Max, 15 West 44th Street Orner, Faustina Inc., 501 Fifth Avenue Writers Agency, 117 West 58th Street 
Goodkind, Larney, 7 East 74th Street Pauker, Edmond, 1639 Broadway Writers Workshop, 280 Madison Avenue 
Greenburger, Sanford J., 11 West 42nd St. Peat, Grace Sims, 157 West 57th Street 

Gregory & Fitch, 366 Madison Avenue Pfeffer, Max, 45 West 45th Street 


On the other hand, if SMLA seems exactly right, and you've heard of the good we've 
done other writers and believe we can do the same for you, let’s see some of your work 
We report within two weeks. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge 
return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give you spe 
cific advice on how to avoid those errors in future material. We report within two weeks 
TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and 
other foreign sales. 

NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up t 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words); $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; $5 for 15-minute television or radio scripts, $10 for half-hour scripts, $15 for one-hour scripts 
information on stage, syndicate, and other types of material on request. We drop all fees after we make sev 
eral sales for new clients. A stamped, self-addressed envelope, please, with all manuscripts 


Scott Meredith Literary Agency, Inc., 580 Fifth Avenue, N.Y. 36 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 

; A man whose business is selling the literary efforts of other writers should finally come to 
know wha it makes a story tick. Such a man is Scott Meredith, one of the more outstanding of New 
York’s literary agents. His book has very little of the theorizing which often proves quite worthless, 
but is instead cr ammed with practical technique which will prove invaluable to the beginner. And, 
we might add, it would not hurt some of the old-timers to take a look at it, either é 

—Minneapolis Tribune 


Order your copy from your local bookseller, or directly from che publishers, Harper and Brothers, 49 
East 33rd St., New York 16. $2.75 
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WRITER. WATCH THE TRENDS 


Hi RI writers who 
current or market 


write what they please as they pleas 


It thes 


Ho attention te 


Are par 


trends demands hes 


have ereat talent pilus Live 


sustained hard work, thes PLANE 
eardless of their departure from: current practi 
Ho otheir talent ais outstanding. they may 


did () 


limited 


Pox 


Allen 
did lo 

\lencken 

writer 


trend 
Hemingway 
did HE. 1 

bvers 


ed out as ex imple 


i had these notable figures port 
In particular, many Universit 
a certain contempt for 
material in particular 


to 


protessors, with most Cul 
literature 
young writers simply 


rent 
ures 


with neo 


CNPTEss themselves 


concen possible publication 


This advice works out satisfactorily for the sr 
minority who have unusual origimality bot! 
ideas and manner of expression. \ctually. how 
ever, these need no advice from anvone—they will 
od their own wav and make them own achieve 
ments without assistance 

The majority of us writers belong im sue 


category. Editors pomt out again and again that 


for because of 


its cle 


the 


que Stion 
norm. a thousane 


the 


from writing 


lack 


are received which  sunply essentials of 


eood Writing 


hie 


fore 


POLAT 


writer finds it worth while. ther 
thre trends observable 
books vill attain 


success by applying his ability to these trends 


hie 


to study current 


magazines and his best 


present iy nota period of radical Changs 


but as always there are tendencies the alert writer 
will want to consider 
Phe amount of fiction published is) approxi 


mately stationary. In general magazines that use 


it at all, it represents of the contents 
In recent months no magazine heretofore using 
fiction has discontinued it. On the other hand 
no magazine which has dropped fiction has 1 


stored it 


Phe market has been lessened somewhat by the 
discontinuance of two magazines that published 
considerable—Better Living and Bluebook goth 
were owned by the McCall Corporation cle 
itself solely McCall’s and Redbool 


voting 10 


exten 


fiction 


markets 


fon 


offer excellent 


is articles 


General magazines are continume, thei practice 
ol vetting as much variety as possible into then 
fiction. What editors are looking for—as evidenced 
not only by their statements but by the contents 
SLOTICS. 

\t the same time there naturally is greater de 
for some types than others. Really hu 
morous fiction is always wanted. So are love stories 
it handled with freshness and understanding of 
COMLCM porary Voung folks. Family stories) carry 
notable appeal at this time when most magazines 
re aiming at family readership 

Phe Western story is popular, \ few vears ago 
many felt that the paperback Western novels 
had lareely destroved the market for Western 
short stories and serials. Certainly the paperbacks 


had them ethect. Right now. however, an increas 
ing number of ceneral magazines are buving first 
class Western fiction 

\lso the Western story magazines show. signs 
Hoincreasing vitality. They are publishing a ditter 
ent better pe ol Western Robert Eris 


man. editor of the Stadium group, who is a veteran 


in the Western field. comments on the change 

Where we once used only very solid. standard stutt 
in our lead spots. letting the offtrail stories come later 
mothe ooks for variety and where they would be 
sure mot to disturb the \ Western reader who 
was looking for standard Western reading where we 
once used only these standard leads. we now. tend 
more and more to hit the reader right off with what 
we hope will be a pretty unexpected story 

More and more, too, we use more and more of this 
offtvail maternal throughout the book —-now filling in 
with rather than featuring the standard stutt 

Aside from the Western's, the so-called pulp 
magazines don't offer much of a market. There 
Is devoted solely to adventure 
fiction The love pulps are down to. SIX maga 
vines as against 22 two years ago. Sports fiction 
publications are down from a dozen to one—and 
that one reports itself overstocked 

Science fiction is staging a small comeback. So 
is fantasy to less extent The two together. 
however, are represented by only a fourth as 
many magazines as were devoted to them. three 
avo 


At the same time, general magazines offer pei 
haps a slightly greater market for these specialized 
types of fiction. It iy worth noting that what 
appears in the general magazine is for the general 
reader, whose fundamental interest) is in 
not in science or speculative thinking. The spe 
cialized magazines are for more technical-minded 


readers. 

As for fiction lengths in almost all publications 
the demand is for shorter stories so that a greater 
number can be published in a given issue, thus 
appealing to the differing tastes of readers. In 
most magazines a story above 5.000 words has to 
be outstanding to win acceptance. The averag 
writer stands a better chance with a 
3.000 words or thereabouts. 

\s was pointed out Author 
last month, more and more magazines are 
stories of an average length of 


Journalist 
usil! 


short-short 1.500 


words. An occasional magazine uses even shorter 
fiction: for instance, the American Magazine pub 
lishes “storiettes,” of 750, “vignettes” of 500 words 


HE freelance market for articles Continues to 
expand. Here is the growing opportunity fon 
the average Writer As has often) been pont 
out much reasonably good fiction is available. In 
proportion to the amount used the supply o 
publishable articles iy far smaller. Phis is truce of 
all manuscripts in this field from the brief how 
to item to the full-length article: on which the 
writer spends weeks in interviewing and research 
Iwo prominent editors, Hugh Curtis of Better 
Homes & Gardens and Frank Rasky of Labervt 
have summarized current article trends trom then 
Savs Mr. Curtis 


\ goodly portion of the mounting 
in all walks of life is being spent with family concerns 
and a good proportion of that in’ turn speciticalls 
with things which touch the home 
deal of interest even in such news-comment 
as Life and it frequently treats current economies in 
foods, home furnishings, gardening, and so on 

My personal hunch is that magazines and books of 
explanatory or reference mature will be aided a great 
deal by television as it settles down set-ownershi 
stability. Many television stimuli te 
reference and background 
vines and books; many such programs act as stimuli to 
the how-to-do-it magazines and their books and book 


experience and observation 


leisure time 


There is a great 


progtams act as 


reading in general maga 


lets 

There is. of course, a discernible trend to personalit 
articles and such as the Vanderbilt) articles 
the Ladies’ Home Journal, and the duality of 
in the Post and Look with the affairs of Marilvn Mon 
roc. However, T can't see this affecting the truly free 
lance writer too much. These personality stories (and 
we run them, too, occasionally) are usually dug out on 
assignment by with 
thoroughly familiar 


Mr. Raskyv’s comment 


I sce an increasing use of first-person singular arti 


series 
interest 


Writers whom the editors are 


Here is 


cles, in which the writer is asked to use all the tech 
niques of fiction—dialogue, narrative, dramatic sus 
pense—and incorporating this fiction technique in 


articles. 

Further, there is one trend I would like to see, but 
T still find it is only a wishful hope—namely, that we 
will have more professional freelancers enter the busi 
ness of writing articles for magazines. IT know on Lib 
erty we find a great shortage of professional—not am 
ateur or part time—writers, competent to take on an 
assignment and complete it: satisfactorily 


10 


sound 


generally lay emphasis on 
arch for articles. Typical are the 
Douglas EF. Lurton, editor of the group of maga 


apes headed by Your Life: 


remarks of 


ihe editorial crystal ball is often foggy when it en 
GACAVOTS LO SCE thre trends Phere is howevel an 
basic trend that has been with us for some time and 
scoms destined to continue, and as former news 


papel mie Very much 
Phe trend | have in mind is that many of the great 
and magazines are steadily 


from the daily 


national lessen 


taking the 


magazines 


play away newspapers in 


thoroughly researched reporting of local, national, and 
international affairs This, of course, opens up new 
markets for the non-fiction writers who are alert to 
the opportunities 

Ben Hibbs. editor of the Saturday kvening Pe 
stresses the short but ellective article 

One of our continuing problems is the shortage of 
cthective concise articles S000) to 35000 words long 

are as difficult research as 5.000-word articles 


and perhaps even more difficult: to write. So we pa 


is much for the shorter articles as we do for the 


full-length’ product But writers have difficult, 1 
compressing two oor three weeks’ research into 3.000 
words, When they overcome that difficulty. they u 
ally find that they have achieved a better resu 

Which makes them happy, and makes us happy. too 


he subject Matter sought In articles covers thie 
whole field of human interest. from popularization 
from 
only 


Of science to sports, homemaking to aretic 
exploration. The 
interesting and that they have 
thre reader 


essentials are that they be 


some to 


most rapidly increasing market Consists of 


the men’s magazines. of which there are now 40 
ind not Improbably will be more between the 
goes to press and the date reaches 
readers. There were 24 a vear avo 

1] mens magazines fall roughly into two 
those which emphasize adventure and 
those which stress sex. ALL of them feature non 
fition though about half use some. fiction 

Phe requirement that articles be in the first 
person has just been dropped by a number of 
the men’s magazines. “The preference still tend 
to be for first-person copy. OF course 


is told to 


Cases 
articles for the business ane 
commonly 


“trace 


writers: find 
industrial 


rately 


magazines though 


rele rred to oas 


journals’ —a source of 


steady income Phe demand. tor quality by these 


publications is steadily increasing and so. the 
payment for first-class Copy 
he 
summed up by G. 1 
hic 


the past 


current situation in this field is ettectiveds 
Sullivan, editor of Tron Le, 


obvious change industrial 
vive 


ethorts of 


magazines 
few vears is the 
reflects the 
Rudolf Flesch 
Phe treelance writer 
This 
saving “We 
have to do a lot of rewriting 


towards Clearer. shortes 
men like Robert 


and others to simplity writing 


copy. It Guin 


nine 
who loads his 


With) 


is done tor the purpose of 


do this to 


statements 

Instead of annoys editors 
thes 

Phere is also more emphasis on interpretive writing 
This means that the freelancer must have a recognized 
standing in if he is to write for the busi 
He is expected to tell what news or techni 
cal developments mean to the industry 
! 


the industry 


Hess press 
and to put 


proper perspective 


field in which many writers are inter 

ested—though not a high-paving field—is religious 

writing Phe demands in this field 


\nother 


likewise are 
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Catholi 
remarked 


flor better material \ Roman 
miterested journalism recently 


much 


speech that there too “plous 


tence” religious writing 

Peter Vo A. Funk, publisher of Faith Today, en 
plaoizes the breadth of religious experience toy 
which readers nowadays are looking 

It has been our observation that over the past few 


veats people are increasingly thre 


denominational aspect This does not That 
viduals are not being loval to them own groups. bu 
rather that they realize that vital helptul ret 
gious experience is gained by reading bevon thre 
boundaries of their faith, Phe readers are hunery fo 
material material that helptal, under 
and which may make a ciflerenee in then 
lives 

Al! is quiet on the poetry tront he rict 
literary magazines are the only ones which offes 
substantial market—and of Course most of thy 
or nothing. Such of the genera 


My Twelve Do's 


by M. L. Hopcrari 
BOUL four vears ago. gave up omy 
A ind. starting from scratch, decided to 
to carn living as a freelance writer Ve 
can be done Since then. mv work has appe red 
in dS publications. Havine learned much of what 
I know the “hard wav.” [ would like to offer a 
Mw sueecstions to the bevinnirg Wri Yo 
probably all of them peiore bu 
eve they are worth repeating. worth 
1. DO have faith in yourself. 
"hat doesm’t mean concert. which vastl 
herent Most successful writers are hur 
But vou do need to belteve in vourself. as per 
on and asa pote ntial writer Nothing worth whale 
| ever been complished without Fait! Re 
member the stor about the little engme that kere 
Wine can. can, and “did: .Tn 
spite ol discouragements, of Criticism, of reqection 
slips—blue, white, green, or pink—hold on to vou 
faith that vou will reach vour writing goal, what 
ever it may be. and vow ll eventually oer there 


2. DO have a writing schedule and stick to it. 


Writing. as had been said a thousand) tines 
t lonely, exacting job. You will need to ui 
some of vour social contacts. no doubt. and most 
of vour letsure time. Make out a writtne schedule 
for voursell. even if it is only half an hour a cay 
to start, and stick to it within the possibitiiies of 
your mental and physical ability. You can't iit 


for that inspiration, cither, or you will never 


complish anything. Just sit down at that typ 
writer or with pen or pencil and write. This is the 
War to develop the habit of writing. Soon vou 


will find ideas Coming to vou, phrases and sentences 
running more smoothly, you'll be developing your 
own particular style, and the whole complicated 
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bis] op 


vines ay use poetry, however, publish poetry of 
higher qualitv—and not in technique alone 

li is of significance that a oman like Ped Pat 
rick. editor of the popular magazine Foliday 
which uses no verse—reters to William Carlos 


Williams ay the most distinguished poet Ameri 


can history, Here as indication that there is an 
intellectual and cultivated group interested in 
verse which may be dithcule but is of the 
highest quality 
Books currenth are showing a somewhat lower 
rend than that of last vear. Phe classifications 
i Which there are substantial declines are Poetry 


science, medicine and hvgiene. and sociology and 


economics. Most other classifications remain about 
Sa 


Phe most logical conclusion to be 


reached trom 

ll this is that the freelance writer alert to current 

trends has plenty of opportunities. Editors want 
Ss Wwoik 


and One 


Process of will less and less 


Writing 


3. DO develop your bump of curiosity. 


We start out with it as children. that: insatiatte 
ubiostty which makes us want to find out about 
eversthing, to ask a thousand questions. often 
squclched and usually diminishes as we grow older 
No isa writer, vou will need to revive it and es, 
pand it. Become a good reporter—seek the “why,” 


where the “how.” and so on. Increase voun 


powers of observation: be curious about people. 
stehits 


smells. sounds, and teelings. Soon 


niiliar things will take on new meanings, new 
spects, When vou look at them with the inguin 

Ing eve—all grist for the writer's mill. 

4. DO read as a writer. 

Phere is no better wav to learn to write than 


to read, study, and analyze what is being publisned 
today. Read with a purpose, not merely for 
\sk vourself questions like these: Why 
did the editor accept. this particular story or at 
ticle 


now 
ple 


lo what classes of readers does it appeal: 


Why do T like it or dislike it? How is the article 
put together? Ts there a plot or a pattern in 
the storms What about the title. the dialogue 
the characters, the time involved. the setting: 
\nd a dozen other questions vou can figure out 
for voursell. Consciously., and unconseioush. vou 
will learn a great deal about writing if vou make 


ita habit from now on to “read as a write: 


5. DO write out of your own experiences. 


Iver hear that one before? Surely. But begin 
ners still insist upon writing about the mative 
of Timbuctoo when there’s a perfectly Charmin. 
girl next door around whom vou cin weave i 


light love story, or a queer but inventive neighbor 
natural for a local paper or a 
There is enough material in voun 


whose story is a 


trade magazine 
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com 


own life experiences, your background, youn 
munity, the people you know or meet, sour voca 
tion, vour hobbies, to supply vou with matcrial 
for come. 

You and your own experiences are unique—dit 
md vou are 


Vears to 


ferent from those of any other person 


your best material 


6. DO have a plan or pattern for everything you write. 

No matter whether ts 
vou need to work out a plan or pattern before vou 
start to write. Better have it worked out on paper 
You hear authors say, “Oh, just: sit down 
at the typewriter, think up a couple of characters 
and let them take over the story 

Perhaps you can do that, too, after vou've writ 
to bet 


fiction or non-fetion 


too 


ten a couple of hundred varns. but like 
that even the most prolific authors start out with 
at least in their mind 

decided], 


some sort of a plan 

\s a beginner, 
where vou are going and how vou are 
it as an article 


you need to 


lo ect 
there before vou begin to write 
you are planning. vou need to ore 
fashion. Phere are am 


writers’ 


Mba 


terial in number of 
books and articles in 
help you to learn the technique of 
planning, though many of them disagree as to 
method. TE have found that constant study 
written and timely material published today gocs 
a long way in helping me to plan and plot my own 


things. 


SOTTIC 


magazines that wil! 


plotting and 


7. DO make your characters real people. 
mrake 


If you are writing fiction VOU story peo 
ple real. Our best actors tell us that they “live 
the characters they portray. In like manner, as a 


writer, vou need to “live” through the characters 
vou create Make vour hero what vou will-it 
up to you to make him come alive to the reader 
lo do this, vou need to know him thorough 
his environment, his family, his education, his 
friends. his enemies, his loves. his hates. his good 
traits, his shortcomings. You hear a lot about 
“reader identification” these days. Th vou can 
identify voursell with vour characters— live. love 
and suffer with them—vou'll have no trouble sé 


curing the necessary reader identification 
8. DO begin low, but aim high. 

In this highly competitive 
vour chances of getting into print are 
vour manuscripts to the smaltte 


business of writing 


much 
if vou submit 
publications at first, 
eive vou a thrill of accomplishment 
eradually work your 
markets. Your contact with editors of small maga 


vines is often ona 


Even the smallest check wall 


md vou can 


Way upward tor the lop 


close. personal basis imal is 


highly rewarding experience. Of course, if vo" 
are a gentus—but vou wouldn't be reading this 
vou were 

At the same time. write each manuscript as tt 
vou were going to offer i to the highest market 
make it the best writing vou can do at the time 
and eventually you'll reach whatever top market 
is goal. Meanwhile, Save postage time 
and the patience of editorial readers by restrict 
ing vour submissions to the lesser markets 
9. DO play the field. 

Start by writing the kind of things vou like to 


read. You probably will do better in that field at 
first. Then, as 
read, and discover how numerous and 
the publications open to freelance writers, branch 


ind 
varied are 


you progress, as vou study 


12 


out and try other fields. If vou've been writing 
juveniles, try your hand at a whodunit. IL you've 
confined your writing to non-fiction, trv a love 
story or a bit of science fiction. You may find a 
niche a type of writing you never dreamed. of 
tackling. It pays to be versatile, to experiment im 
these carly days of writing. You may surprise 


voursell 

10. DO be up to date. 

stories and articles that were writtes 
ten on There is a differ 
ence between those and what are published today 


Read 
twenty Vvears ago Vist 
it ty important to you, as a writer, to keep abreast 
Vou are 


Involved im 


(Unless, of course, doing a 


Have 


of the times 


prec Characters 
| } 


problems that are vital to the ordinary man and 
woman or child of today. Have vour character 


Create Characters that 


psychological con 


talk an the speech of today 


consistent with modern 


pts ol our own 


mid vour heart 


times keep Vour eves, vour cars 
ittuned to the 
and 


needs and tastes of 


the readers of today LOMOTLOW 


11. DO know your markets. 


So vou have a good story. You've planned it 
revised it, typed it in manuscript form—now 
ie Vou going to do with ity) From oa writer, now 
vou become a salesman. And as such, vou must 
consider the needs of vour customer, the buyver—in 


this case. an editor. It is the constant study olf 
markets that will enable vou to sell vour manu 
scripts. You should send them out to the one 
ost likely to accept them 

So before vou mail a script. vou need te Know 
the editorial requirements of the publication where 
ne consider sending it. Does it come within the 
vord limit? Ts it the proper type for this maga 
vine: Are there anv taboos that might cause it to 
BY reqected? Study the lists of markets as given 
in toy (one of the best); read carefully the helps 


often given on rejection: slips; note any changes 


in editorial policies as thev are mentioned in the 


vriters’ magazines: skim through a number of re 


ent issues of the publications that use the same 


type of material—-then send vour manuscript on 
its wav. Tf vou study the markets, vou won't be 
sending a short story to a magazine that has. re 
enth chaneed to a non-fiction, service month! 


OY an essay-tvpe piece to a Conmfesston magazine 
12. DO write, write, write. 
thre 


you probably 


best advice anvone can vou 


need to write those miullioms 
folks Sav are necessary 
writer, You may make it 
less. It tithe 
merely a months to 
will never experience the 
that first check 
today—and keep on writing 


There 


writing 


won't 


of words that some belore 


selling 
thousand or 


becomes al 


few you 


wh 
couple of sears on few 


first sale. but 
that 
start writing 


We le 
| 


Vou 


comes with unless vou 
now 
IS neo other Way 


I 


and 


to do by doing 
learn to write by 
the easier it) will 
greater will be your skill putting words to 
vether. As write and write and write, there 
will when words and seem to 
spring out of 
and vou'll even wonder how 


you lore 


Vou write become the 
you 
day 


up ot 


scious mind 


ideas 
VOUT 


COTE a 
themselves subcoon 


as it were, 


you came to write them. And then, Brother. vou 
will know that vou are a WRITER 
one Don't 


Don’t Give Up! 
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List 


ERE is vour semiannual Handy M: 
revised to the hour of going to press. It is 


reliable 
market to 


Comprehensive list ol 
freelancers in 


als always, a 
magazines affording a 
eeneral 

General in the list are divided into 
\ and B. This is not a 
the basis of quality. Phe magazines in Group 
offer oa favorable market to the 
veiter. magazines in Group B tend to 


specialized in their requirements and to buy 


Magazines 


Iwo groups division on 


Tre aveTagt 


) 


material 


less 


THE HANDY MARKET LIST 


in pare ntheses immediately following 
the name of a publication—as (Stadia) indicates 
i chain to which the magazine belongs. In most 
Instances the frequency and the single copy price 
we Shown: as (42-25), monthly 25 cents a COPY. 


Rates of pay are indicated per manuscript or per 
Pubh., 


article 
payment on publication 


nt on acce plance 


General Magazines—A 


America, 329 W. 108th St., New York W-15 
Articles nN current social cultural and politica 
question rural problems, with me emphasis on 
moral principle 1,700 or 2,700; short modern verse 
Rev. Thurston N. Davis, S. J. 1 Vac. Acc 

American Legion Magazine, 720 Fifth Av Yew 
York 9 M) No fiction. Query n artic G | 
ight verse 4 8 r 12 lines. Anecdote Joseph C 
Keeley. Addre verse and anecdotes to Parting Shot 
Editor. High rates, verse $2.50 a line. Acc 


The American spn 640 Fifth Ave New York 
19. (M-25) Short storie 3,000-5 5,000; complete nov 
ette 2( hort-shorts 50 toriette 75 
vignettes 500. Emphasis in fiction on family prot 
lems and family relation Robert Meskill, Fiction 
Editor. Articles which stre human interest and dea 
with personalities rather than “‘things’ r with sut 
ect f wide general interest with which readers c 
readily identify themselves and perhaps acquire me 
knowledge r benefits which will help them in deve 
ping richer, more abundant and happier live fe 
Tunley, Article Editor. First-class rates. Acc 

American Weekly, 63 Vesey St., New York 7 
day magazine distributed with Hearst and other new 
papers. Features with photos, best lengths 900 and 

500. Use nly non-fiction. C. C. Renshaw Jr 
Story Editor. Excellent rate 

The Atlantic Monthly, a! Arlington St., Boston 1é 
Ma M-50) Short storie ,50 10. 5 000 erials at t 
40,000. Essay 1,500 Article 500-6 
hort humorous article longer articles on art, mu 
literary criticism, current affairs, biography, finar 
busin Serious and light poetry. Edward We 
Prose, varying rates; verse $1 a line Acc 

Buick Magazine, 818 W. Ha ck Ave Detroit 
1, Mich M-free) Articles on pe le, place Ind 
event f interest to tourist all forms of outdoor 
recreation, handicrafts 500-600 with 8-10 
phot Picture stories with human interest. Ac 
Supplementary rights released 

The Catholic Digest, 44 E. 53rd. St., New York 22 
M-35) Mostly reprint but always in the market for 
authoritative riginal articles 2,000 2,500 prefer 
ably but not necessarily with a Catholic angle. Espec 
ially interested in sectional material with a Catholic 


r ries. Transparencies for cover use 
N fiction, verse, or 


cartoons. Address John Mc 

Carthy, Assistant Editor. $200 up for original article 
$150 for picture story or cover ets Acc. Query 

The Catholic World, 41] W. 59th St., New Yorl 


19. (M-50) General fiction of high quality to 3,000 
Articles on current problems reflecting contemporary 


Catholic viewpoint in national and international af 
fairs, literature, science, education, etc. Short verse 
Rev. John B. Sheerin, C.S.P. About $7 a page. Pub 


New York 19. (B-W-15 
serials, n Article 
Light verse Some 


Collier's, 640 Fifth Ave 
Short-shorts, short st 
of general interest 


velettes 
Cartoons 


ries, 


Jury, 1956 


IH} oa agazine in which vou are mterested does 
not appear in the Handy Market List. consult the 
various lists published in duthor Journalist from 
month to month 
fille Phot casionally. Kenneth McArdle, Editor 
Fiction Editor, Warren Brown. Top rates. Acc 

Columbia, P.O. Drawer 1670, New Haven, Conn 
M-] hort tor 2,500. Article IN science 
hist r 10r rt, busines articles of general 
current terest or special Catholic interest. Query on 
rt hort ver Phot nly with article John 
Vonar $75-$ tory r article, $10-$15 a 
poem. Higher rates for especially desirable material 
Acc 

Cocamientery, 34 W. 33rd St., New York 1. (M-50 
Jew! e and re |, literary, political, 
ind i jical. Short st and verse of high liter 
Iry quality Elliot E Ne hen Acc 

The Commonweal, 386 Fourth Ave., New York 16 
W-z Edited by Cath aymen. Timely articles on 
iterature, art pee ic affairs, to 3,000. Edw. S. Skillin 
? A 

Coronet, 488 Madison Ave., New York 22. (M-25) 
Use factual anecdote-packed article under 3,000 
hot t r ne-f humorous anecdotes. Ne 
fictior r etry. Lewis Giil. Good rate Acc. Fillers 

Cosmopolitan Magazine, 57th St., at Eighth Ave 
Ne Vor 9 M-35) Short-shorts 2,000-2,500 
hort stor ( murder mystery or suspense novel 
tte Art ersonality th ught provok 

} r t affair ychological, medical. Photos 
N verse N cartoor for the present. John J 
O nn T t Acc. Query 

Ebony, | 82( Michigan Ave., Chicago 16. (M-30) 
No fict r verse. Provocative non-fiction 

Near ife eferably success and achievement 
t Photograph $75-$100 an article; $75 a 
tor nit at least 10 picture Acc 


Ave., Chicago 5. (M 


Extension, 1307 Waba h 


40) Short storie 2,000-6,000; romance, adventure, 
Jetective, humorou ix-installment serials, 5,000 an 
installment hort short articles; cartoons. Eileen 
O Hover G d rates. Acc. 

Faith bans 70 Elm St., New Canaan, Conn 
M-35 A religious non-sectarian magazine edited 
na broad | Strong timely articles to 2,000, 
pecia uc lend themselves to photographic 
illustration. Condensations of books, fiction or non 
fiction. Filler humor, particularly wanted. Peter 
Fy T $200 an article Que ry 
Field & Stream, 383 Madison Ave., N. Y. 17. (M- 
25) Illustrated camping, fishing, hunting articles 
1,500-3,000. Hugh Grey. 10c¢ up. Acc 
Ford Times, Ford Motor Co., 3000 Schaefer Rd., 

Dearborn, Mich. (M) Well-illustrated travel, place, 
port r other article 1,200-1,500; brief picture 
stories with or without Ford angle. 10c. Acc 

Friends, 3 ea General Motors Bldg., Detroit 2, 

Mich. An e rate all-picture magazine distributed 
through Chee vrolet dealers. First-class photographs— 
black and white or color transparencies—on subject 
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matter of wide appeal. Much work is assigned. John 
H. Warner, Editorial Director. $75 a page for black 
and white, $125 a page for color. On assignment 
not less than $200 plus expenses for black and whit 

$300 for color. 

Harper's Magazine, 49 t. 33rd St., New York 16 
(M-50) Timely articles for intelligent readers; short 
stories; humor; fillers; verse. John Fischer. Good 
rates. Acc. 

Holiday, Independence Square, Philadelphia 5, Pa 
(M-50) Quality articles, well-illustrated, on places and 
people in sections of United States and foreign coun 


tries, 1,500-5,000. Ted Patrick. First-class rates 
Acc 
Hue, 1820 S. Michigan Ave., Chicago 16. (M-15 


Short features on Negro life and activities. Photos. No 
fiction or verse. John H. Johnson. Rates according t 
importance of material; photos $5-$10. Acc 

Jet, 1820 S. Michigan Ave., Chicago 16. (W-15 
News items and short features on Negro life and 
activities. Photographs. John H. Johnson. Good rates 
varying with length and importance of story; picture 
$5-$10. Acc 

Journal of Lifetime Living, 1625 Bay Road, Miami 


Beach, Fla. (M-35) Inspirational, philosophic, and 
practical advice articles on longevity, nutrition, health 
marriage, personal problems of interest to mature 


men and women. Leonard M. Leonard, Editor. Ex 
cellent rates. Acc. Query. 


The Kiwanis Magazine, 520 N. Michigan Ave, 


Chicago. (M) Articles on national and community 
problems up to 2,000. Some very short fiction for 
business and professional men. Especially n 

humor and light pieces. Picture stories—emphasis on 


natural, unposed photos. Sheldon A. Mix. $25 
depending on quality and current needs. Acc 

The Lamp, Franciscan Friars of the Atonement 
Peekskill, N.Y. (M) Fiction of quality 2,500; nor 
fiction of interest to Roman Catholics. Rev amuc 
A. Cummings. 2¥ac. Acc. 

Liberty, 73 Richmond Street West, Toronto, Ont 
Canada. Stocked up for two years on all fiction and 
therefore not in the market for any fiction for the 


time being. Articles: 2,000-word confessiona! ty 
first-person as-told-to form preferred, dealing with 
medical, marriage, and sex self-improvement theme 


and with definite Canadian locale or angle. Send a 


letter or brief outline in advance. Frank Ra 
Articles $100-$300. Acc 

Life Magazine, Time & Life Bidg., Rockefeller Cen 
ter, New York 2, N. Y. (W-20) Black and white 
news pictures; timely or unusual short feature 


Single color shorts or short 
news subjects 


sequences highlighting 
Unusual photographs. Minimum sizé 


of color transparences, 35 mm. Black and white 
$150 a page, inside color $300 a page, color covers 
$500. Pub 


Ford Motor C 3000 
Mich. Travel articles, U. S 


Lincoln-Mercury Times, 
Schaefer Rd., Dearborn, 


or foreign, to 2,000. Black and white photos; trans 
porencies. William D. Kennedy. Excellent rate Acc 
The Lion, 209 N. Michigan Ave., Chicago |. (M 


15) An international magazine published by the Lions 
Clubs. General interest articles appealing to business 
and professional men. Cartoons. Photographs. 5c us 
Acc. Photos $7.50. Pub. Wende!! Tozer. Ouer 
Look, 488 Madison Ave., New York 22. (Bi-W-15 
Articles and pictures of broad general interest par 
ticularly about people and their problems. No fiction 
Wm. Arthur, Managing Editor. Good rates. Acc 
Maclean’s 48] University Ave., Toronto 2, Can 
ada. (Semi-M-15) Short stories with varied theme 
masculine and feminine appeal, but preferably Cana 
dian background, to 6,000 Articles on science, busi 
ness, crime, politics, international affairs, health, en 
tertainment, etc., 3,000-5,000. Canadian approach 
almost essential. Strong women’s interest feature 
with Canadian slant and some male appeal. Humor 
50 to 5.000. Quizzes, light verse 
Ralph Allen, Editor: Pierre Berton, 


nN article 


Managing Editor 


Query 
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often higher 


Fiction from $350; articles from $300, 
$5-$15 a poem. Acc 
Mayfair, 119 Adelaide St. Vv 


verss 


Toronto |, Canada 


M-25) Articles and photographs on_ personalitic 
theater, entertainment, good living, food, travel, art 
architecture, men’s and women’s fashions, humor 
Canedian slant required. Length of contributions 
1.000-2,000. No fiction at present. 3c. Acc. U. S 
intributors should query because of specialized 


nature of magazine. 

Mechanix Hlustrated, 67 W. 44th St., New Yor 
36. (M-25) Feature articles about mechanical and 
scientific developments, inventions, etc Especially in 
terested in success stories of small businessmen with 
an unusual consumer item or service. How-to arti 
cles about projects readers can build. Cartoon Fh 
t William L. Parker. To $000 an article 
average of $10. Acc. 

National Geographic Magazine, |6th and M Sts 

W.. Washington 6, D. C. (M-60 Official journal 


picture 


National Geographic Society. Articles on travel and 
yeographic subjects up to 7,500; photographs. Johr 
Oliver LaGorce, Editor. First ‘class rate Ac 


N. W 


articles 


The National Jewish Monthly, |003 K St 
Washington, D. C. (M-15) Short stories 
interest, 1,000-2,000. Seeks especially 

ntemporary American Jewish back 
3round. and dealing with real problems f today 
Edward E. Grusd. 2c-4c. Acc 

National Motorist, 216 Pine St 
Calif. (Bi-M-25) Articles of 700 and of 

uld be of interest to 
in California and does m 
Pacific Slope. Articles on the car 


ay Jewish 


fiction wit 


San Francisco 4 
1,400 word 
the averag 
st of h 


that w 
motorist wn Ive 


motoring n_ the 


ids. interesting people and places in the West or tr 
the history of the West, hunting, fishing, outdoor life 
Inima Black and white photos for illustration. Jim 

naldson. 4c-5c, photos $3-$5. Acc 

Nation's Business, 1615 H St., N. W., Washingt 
6, D.C. Article ubjects national tr 

rrent in timeline and important to t 

nessmen N fiction, fillers, or carto a 
Sypher. Payment on basis of length and waite lity. Acc 


Natural 79th St. and Centra 


Park W., New Yi M except July and August-50 
Popular articles t y 000 on natural science, explora 
ticr wildlife phot series Edward M. Weyer yy 
$200 up for full-length articles special rate for 
horter feature photos $5 up. Acc 

The New Yorker, 25 430d New York 364 

tories and ht » 400 to 4,000; fa 

nd biographical material to 6,000. cartoons, cartoon 
idea ight v Good rates. Acc 

The New York Times en Times Square 
New York 36. (W) Articles 1,200-3,000, based 
the news, topics relating to economics, politics, inter 
national aifair rts, nature, science, educatior 
the world of fesh and women’s interests. Short art 
cles 400-1,000. Light, topical verse. Lester Marke 
$250 for full-length article, verse $1 a line. Acc 

Outdoor Life, 353 Fourth Ave., New York 10 
M-25) Profusely illustrated articles to 8,000 on dra 
matic, humorous, and adventurous phases of fishing 


th black and white and color phot 
3,000 of topical interest to sport 
men. How-to articles on outdoor activities. Odd adven 
ture ind exciting personal experiences in the out 
doors. Accounts 500-1,000 of true personal experi 
ces ¢ ting or dangerous, for retelling in cartoon 
strip form. Phot torie Limited number of out 
William E. Rae, Editor. Top rates in 


hunting, etc. B 


Jews articles to 


Joor cartoons 
the field. Acc 

Pageznt, 535 Fifth Ave New 
Articles and profile Key words are ‘‘liveliness’’ and 
timeline Deirdre Budge, Articles Editor. To $500 
Acc. Query alway for material is on assignment 


York 17 M-X 


only 
Parade, 285 Madison Ave., New York 17. (W-Sun 
day newspaper supplement General interest picture 
and text storie Je Gorkin 
AUTHOR JOURNALIS1 


Popular Mechanics, 200 E. Ontario St., Chicego 1 | 
M-35) Illustrated articles on scientific, mechanical, 
industrial discoveries, exploration and adventur 
ments, 300-1,500; fillers to 250. Photos should stress 
the mechanical and contain some human interest 
How-to-do-it articles on craft and shop work, with 
photos and rough drawings; short items about new 
and easier ways to do everyday tasks. Roderick M 
Grant. |lc-l0c, photo with caption $10. Acc. 

Pozulear Psycho!ogy (formerly Mentc! Health an 
You), Skye Publishing Co., 270 Park Ave., New York 
17. (Bi-M-35) Articles to 2,500 on human problems, 


interests and relationships with which the reader 
can feel some identification; adequate documenta 
tion must be woven in. Arthur Bernhard. 3c. Acc 


Popular Science Monthly, 353 Fourth Ave., New 


York 10. (M-35) Features dealing with motor car 
aviation, home building, hobbies, and similar sub 
jects. How-to articles for men with an interest in sci 
ence and mechanics. Short material for various de 
partments. Photo layouts. Nearly all material must be 
highly illustrated. Volta Torrey. Acc 


New York 


Railroad Magazine, 205 £. 42nd St 


at the rate of $100 for each. The material 


Cent 


must be previously unpublished. Ten dollars is paid 


for accepted Picturesque Speech items, and a min 
imum of $10 for accepted excerpt material. These 
may be original or picked up from other sources. All 
payments made two weeks before publication. Items 
intended for a particular feature should be addressed 
to that feature. Brief contributions cannot be ac 
knowledged or returned. Current issues carry in- 
formation about requirements for departments that 
are soliciting materia!. DeWitt Wallace and Lila 
Acheson Wallace, Editors. 

Redbook, The Magazine for Young Adults, 230 
Park Ave., New York 17. (M-35) Short stories, short 
shorts, serials, 40,000-word novels, feature articles, 
romance, domestic problems, emotional slant to men 
and women. A continuing need for lead articles—im- 
portant exposts or significant personal documents. 
The criterion, in either case, is: how useful or exciting 
or entertaining or inspirational is the article to young 
the 18-35 age group for which Redbook is 
edited. Fillers, humorous verse. Wade H. Nichols, 
Editor and Publisher; John B. Danby, Executive Editor; 
tobert Stein, Managing Editor in Charge of Non-Fic- 


adults 


17. (Bi-M-50) Urgent need for strong lead feature R 
dramatic modern railroad articles, U. S. or Canada tion; Lilian Kastendike, Fiction Editor. First-class 
cale, with or without pictures. Editorial slant: rail rates. Acc 
road management or employees, not traveling public The Rotarian, 1600 Ridge Ave., Evanston, Ill. (M- 
No poems, cartoons, or fillers. Overstocked with fic 25) Authoritative articles on business and industry, 
tion. Freeman H. Hubbard. To 5c. Acc. Query social and economic problems, travel sketches, humor 
The Reader's Digest, Pleasantville, N. Y. (M-25 essays, 1,500-2,000. Karl K. Krueger. First-class 
The editors are receptive to ideas for fresh and rates. Acc 
mpelling articles of lasting interest. Rates $1,500 St. Anthony Messenger, 1615 Republic St., Cin 
ip. Pays $2,500 for personal-experience articles of | cinnati 10, Ohio. (M-25) Catholic family magazine 
not more than 2,500 words. They must be true and  Human-interest features on prominent Catholic 
hitherto unpublished narratives of personal experience achievements and individuals; articles on current 
me pecialized walk f life, and must be especi events, especially when having Catholic significance, 
ily revelatory of human nature. Address contribution 2,000-2,500; short stories on modern themes slanted 
to First Person Editor. Shorter contributions are wanted for mature audiences, 2,000-2,500; seasonal stories 
for ‘‘Man’‘s Best Friend,’’ and stories under 300 word Extra payment for photos retained. Occasional poetry 
Humor in Uniform’ and ‘‘Life in These Unite nN inspirational, religious, romantic, humorous, and 
“AS AN AGENT SEES IT” 
Phat will be the title of a talk Tam slated to deliver in July at The New England 


Writers’ Conference. 


Publishers. 


quite right for us.” 


vou pick? ‘That is for vou to decide. 


happy to grow with a growing agency. 


oware not Lamiliar with my terms, see the 


Alex Ja 


11 West 42nd St., 


To be sure, a teacher of Creative Writing sees a book, a story, an 
article, play, differently than does an agent. 
dict is apt to be. “This is good. It ought to be published.” An agent has to ponder a vital 
question: published, WHERE? Some very fine bits of writing stav editorially homeless 


because ALD. magazine groups have highly 


Does vour work meet a specific need? It is mv job to know of editorial needs, and 
the needs exist despite the volume of copy which pours in—and pours out again as “Not 
Knowing what /s right is a specialized business, and it is something 
writers should know, but do not. So the majoritv work through an agent. Whom should 
All T can say is, a growing number of my clients are 


\ vear after T had made a $55.00 dollar 
S1T.800.00. Scores of large sales followed small ones. 
keep producing, stepping gradually from third rate markets to second, then to first. My 
ads may not appear regularly, but T will always be looking for talented new writers. If 


If a work is original, well written, the ver- 


needs. So have. television studios. 


for a client, there check for 
\bove all, I seek writers who will 


sale was a 


"56 Author & Journalist, or write to: 


kinson 


New York 36, N.Y. 


Jury, 1956 


‘ 


nature themes. Rev. Victor Dre O. F. M. 3c uf 
Acc 

The Saturday Evening Post, Independenc 
Philadelphia 5, Pa. (W-15) Articles on timely topic 
2,000-5,000. Short stories 2,500-6,000; novelettes 
10,000-12,000; serials 25,000-60,000. Lyric and 
humorous verse t 16 lines, the shorter the better 
Skits. Cartcons. Ben Hibbs. First-class rat Acc 
Query on articles 

Science and Mechanics, 450 E. Ohio St., Chicag 
11. (Bi-M-25) Works via query and assignment. Uses 
feature dealing with new develorments in 
science home furnishings and appliances 
and workshop equipment—wherever the subject mat 
ter can be related to the self-interest of the general 
consumer audience. Also feature stories on people 
who have developed successful business from hobbies 
An occasional Post or Collier’s-type piece of general 
consumer interest—with slightly greater emphasi n 
scientific elements—at special rates; research quality 
must be tops How-to-do-it construction pr ct 


Square 


stories 
industry, 


ranging from home remodeling down to shop kink 

Heavy emphasis on drawings or illustrations which 
actually show the reader ‘‘how and complete ma 
terials list with sources of supply on built projects 
Also special departments on car servicing; radio, TV 
and electronics projects; patents and invention 

modelcraft; boats; electrical appliance gardening 


Don Dinwiddie, Editor. Good rates. Acc 


Science Digest, 200 E. Ontario St., Chicago 11 
(M-25) Popular articles on all fields of science t 
2,000. G. B. Clementson. 5c. Acc 

Sports Afield, 959 Eighth Ave., New York 19. (M 
25) Some outdoor fiction, to 2,500 words, related 
to field sports; picture stories, article how-to-do-it 
features, to 2,500; fillers. Ted Kesting. Acc 


Sports Illustrated, Time & Life Bldg., 9 Rockefeller 
Plaza, New York 20. (W-25) Articles 2,000-5,000 
personality, controversy, unusual subjects, all relating 
to sports (both participant and spectator). $750 uf 
Query Andrew Crichton 

This Week, 420 Lexington Ave., New York 17 
(W-magazine section of 35 newspaper Romance, 


mystery, adventure, humorous short stories, 1,200 
4,000; short articles falling into four broad categor- 
ies—‘‘you,’’ entertainment, problems, scoops—1,500 
2,500; intere sting shorts, 500-1,000; fillers, cartoon 


William |. Nichols. Good rates. Acc 


Today’s Health, American Medical Assn., 535 N 
Dearborn St., Chicago 10. Articles on any aspect of 


physical or emotional well-being; material to meet 
normal health interests of well people of all ages 
from high school on. Especially wants sound material 


Overstocked on verse; will 


W. W. Bauer 


mn or for adolescents 
not buy any more for several years. Dr 
ccasionally more. Acc. 

The Toronto Star Weekly, 80 King St., W., Toronto, 
Canada. (W-10) Feature articles on newsworthy de- 
velopments in every field, to 2,000. Novels 40,000- 
45,000; serials 10,000-30,000; short stories 3,000- 
5,000, love-adventure, romantic, Western, mystery, 
problem, etc; photos; cartoons; shorter poems. Jean 
ette F. Finch, Article Editor; Gwen Cowley, Fiction 
Editor. Varying rates. Acc 

Tracks Magazine, Terminal Tower, Cleveland |, O 


M-10) Articles on railroad subjects 500-1,500; short 
humorous” railroad fiction; jokes; cartoons Ted 
O'Meara. 3c. Acc 

Trave!, 50 W. 57th St., New York 19. What to 
do and see with cost worked in—anywhere in the 


Photos. Car 
Malcolm Mc 


world, 1,000-3,000, 2,500 preferred 
toons. Works 3-4 months in advance 
Tear Davis. $50-$100. Acc 
Westways, 2601 S. Figueroa St., Los Angeles 54 
Calif. (M-20) Articles 300-1,200, photos of out-of 
door natural science, history, etc., on California 
Arizona, Utah New Mexico, and southern 
Colorado. Verse Phil Townsend Hanna. 5c, 


Nevada, 


Cartoons 


phot black and white only, $5. Acc. 

Your Health, |] W. 42nd St., New York 36. (Q-35) 
sound, helpful, readable articles on all phases of 
physical and mental health. Fillers. Douglas Lurton 
G d rate Acc 


Your Life, Today’s Guide to Desirable Living, | | 


W. 42nd St., New York 36. (Bi-M-35) Inspirational 
helpful article n living; personality profiles, 1,200 
2,500; quizzes; brief games; fillers. Douglas Lurton 


First-class rates. Acc 
Your Personality, |] W. 42nd St., New York 36 
Semi-A-35) Helpful articles on all phases of person 


ality, 700-2,500. Douglas Lurton. Good rates. Acc 
Your Psychology, 270 Park Ave, New York 17 


Q-35) Article requirements same as for Popular Psy- 
chology, above. Arthur Bernhard. 3c. Acc. Querie: 


welcome 


General Magazines—B 


All Florida Magazine, 
Ocala, Fla Weekly 
papers. Tightly written topical 
with-inspiration articles to 2,000; good selection of 
8 x 10 glossy photos. Gene Gruber, Editor. 3c, ph 
tos $2. Pub 

Amateur Screen & Photography, 3755 W. Armitage 
Ave., Chicago 47 Bi-M-50) Technical and semi 
technical, instructional or inspirational. illustrated 
articles pitched to the amateur or professional photog 
rapher, 500-1,000; minimum of six pictures. Als 
8 x 10 single photos—pinups or figure studies: must 
have definite photographic value. 2c-5c, photos $5 
up. Acc 

American Business Magazine, 4660 Ravenswood 


110 E. Washington St 


upplement of 30 Florida new 


Ave., Chicago 40. (M-35) Articles, preferably signed 
by top executives, On management aspects f busi 
ness—the management rather than ‘‘how 
to.’ Case histories of new methods. Especially want 
one-page features, with one picture or chart. Photos 
L. F. Van Houten, Managing Editor. One-page fea 
tures $25, 1,500-2,000 words $50 up. Pub except 


when held over a month. 

American Forests, 919 17th St.. N. W., Washing 
ton 6, D. C. (M-50) Articles on trees, forests, soil con 
servation, land management, water development, out 
door recreation. Profiles and interviews with people 
who have done interesting things in the renewable 
natural resources field. Length, 1,000-2,500. Out 
door photos. James B. Craig. 3c up; exceptional black 


and white photographs on unusual oddities and nature 


$10. Acc 
3031 


closeups in the outdoors, 


American Guns & Hunting, W. Burbank 


Blyvd., Burbank, Calif. Articles, with numerous phot 
and limited text, on guns and hunting. Hy Hunter 
Indefinite rate Query 

American Heritage, 551] Fifth Ave., New York 17 
Bi-M-$2.95) Articles on prominent persons and 
events in American history, running to 3,500 or 
4,000 words usceptible of illustration “These 
article should be the result of research and should 
add genuine new light or understanding to history 
we do not want simple retelling of familiar tales, or 
storie f regional or antiquarian interest Bruce 
Catton, Editor. $200 an article. Pub 

The American Mercury, 250 W. 57th St., New 
York 19. (M-35) Lively articles on life in the United 
State past and present. Nature briefs, short biog 
graphie humor, 900-1,800. No fiction. No verse 
Address Natasha Boissevain. Articles $35-$200. Pub 


Que ry with outline 


The American-Scandinavian Review, 127 E. 73rd 


St., New York 21. (QO-$1) Short stories 1,500-2,500 
Article 2,000-3,000 dealing with Scandinavian 
countries or Scandinavians in America. Verse. Photos 
Erik J. Friis. Articles and stories $30-$40, verse 
$7.50-$15, pictures $5. Acc 


The American Scholar, United Chapters of Phi Beta 


Kappa, 1811 O Street, N.W., Washington 9, D. C 
O-$1) Articles on subjects of substantial general 
AUTHOR & JOURNALIST 


3,000 


page, 


and unpedantic language, 
4,000; poetry. Hiram Haydn. $5 a printed 
maximum $75; verse, $10-$25. Acc 

Army Magazine, 1529 18th St.. N.W., Washing 


interest in clear 


ton, D. C. Original articles, translations——military 
subjects. John B. Spore. 22c-4c. Pub 

Audubon Magazine, National Audubon Society, 
1130 Fifth Ave., New York 28. (Bi-M-50) Articles on 


birds, mammals, plants, reptiles, amphibians, in 
sects; wildlife and conservation of region or locality; 
biographical sketches of living naturalists; how-to-do 
and personal experience on wildlife projects, 1,500 
2,500. No poetry or fiction, or articles about hunting 


fishing, trapping, fur farming, or about cagebirds 


and domestic animals. Photos, black and white only 
John K. Terres. $15-$75, photos $3 (cover picture 
$10). Ace. Query 

The Ave Maria, Notre Dame, Ind. (W-15) Fiction 
2,000-3,000 strong in plot, preferably with some 
hidden moral or inspiration. Articles 1,500-3,000 
biographical, timely, topical, seasonal. Verse. John 
Reedy, C. S. C., Editor. 1] Yac, poems $5. Acc 

Bare, 8511 Sunset Blvd., Los Angeles 46, Calif 
Hard-hitting factual articles of the expose type, 
preferably with suitable illustrations——not over 1,000 
words. Also good cheesecake picture stories. David 
Zentner, Managing Editor. 3c, photos $10. 30 days 
after acc 

Barron’s National Business & Financial Weekly, 
50 Broadway, New York 4. (W-35) Financial and 
economic subjects of direct interest to investors, 


1,200-2,000. Robert M. Bleiberg, Editor. $100-$150 
an article. Pub. Query 

Canadian Geographical Journal, 54 Park Ave, Ot 
tawa, Canada. (M-50) Illustrated geographical arti 
M. Dallyn. Ic Acc 


cles 1,000-2,000. Gordon up 
Cor Life, 4) E. 42nd St., New York 17. (M-35 
General automotive articles carrying consumer appeal 


Cartoons. Photographs. Good rates, photos $5. Pub 
Challenge, The Magazine of Economic Affairs, 475 


Fifth Ave., New York 17 M-20) Articles 1,600 
2,000 on activities and issues in (1) economics and 
economic topics, (2) social problems, politics, and 
science—of personal, local, regional, national, or in 
ternational focus, but tn all instances alway f 
economic significance. Seeks objective, concise, lively 
journalistic treatment with close attention to econom 
ic fundamentals. Haig Babian. Varying rate Acc 


Query 

Charley Jones Laugh Book Magazine, 438 N. Main 
St., Wichita 2, Kan. (M-35) Humorous articles, stor 
ies, anecdotes to 500 words. Themes deal with domes 
tic situations and events common to and familiar t 
most readers. Charley Jones, Editor. Cartoons to $25 
jokes 50c, verse 25 | material 2 
word. Acc 

Chicago, 858 N. LaSalle St., Chicago 10. (M-25 
Short-shorts 1,000; short ste 5,000; possibly 
serials and novelettes. Essays and articles relating to 
Chicago or the Middie West. Very little verse—must 


9c a line longer 


ries to 


Sketches, but not cartoons 
for picture stories and 
3c, verse 50c a line 


be of high quality. Fillers 
Numerous photos, especially 
essays. Maurice English. Prose 
Pub 

The Chicago Jewish Forum, 82 W. Washington 


St., Chicago 2. (O-$1.25) Jewish and minority prob 


lems. Fiction, poetry, and essays on cultural, theo 
logical, economic and sociological themes. Benjamin 
Weintroub. Ic. Acc. 

The Christian Century, 407 S. Dearborn St., 


Chicago 5. (W) Religious and social-conscious articles 
1,500-2,500. Verse of high quality. Harold E. Fey 


Pub. No payment for verse 
The Christian Science Monitor, | Norway St., Bos 
ton 15. (D-5) Articles, essays, for editorial and de 


partment pages, to 800; forum to 1,200; editorials to 
800; poems, jokes, fillers, photos. Erwin D. Canham 
70c¢ an inch up. Acc 

Chrysler Events Magazine, 43! 
troit 31, Mich. Travel articles on cities, states 
tional regions, national parks, civic event 
Mardi Gras, Aquatennial, Cotton Carnival, etc 
1,200-1,800. Also articles of ‘‘people doing things 

unusual occupations, hobbies, etc. Black and white 
photos and color transparencies. Jack A. Fritzlen 
$50-$100 an article, photos $10-$50. Pub 

Comedy Magazine, 655 Madison Ave., New York 
21. (Bi-M-25) Light, fast-moving stories, short-short 
250-300. Cartoons featuring human interest 
Ernest N. Devver. 2c, cartoons $8 up. Acc. 

Computers and Automation, 5!3 Avenue of the 


Howard St., De 
recrea 
uch a 


girls 


Americas, New York. (M-$1.25) Science fiction re 
lated to computers 1,000-4,000. Articles related t 
computers by informed authors 1,000-4,000. Pos 
sibly cartoons. Edmund C. Berkeley $10-$40 
story or article. Pub. Query 

Confidential, 1697 Broadway, New York 19. (Bi 
M-25 Hard-hitting exposes nationally-known 
personalities; also important consumer pieces. 2,000 
words tops. Also buys story leads and information 

urces protected on request. Base rate $250 an art 
icle, no ceiling. Query with outline 

Cue, 6 E. 39th St., New York 16. (W-20) Short 


articles on lighter side of New York City living. Few 
by freelancers most are staff-written. John Keating 
$50-$100. Acc. Query by mail 

The Desert Magazine, Palm Desert, Calif. (M-35 
Illustrated features, preferably in first person, from 
the desert Southwest on travel, nature, mining, arche 
history exploration, personalities, 


ology, recreation 
homemaking, desert iving Indians, semiprecious 
gem fields; maximum 2,500. Must have the ‘feel 
f the desert country. Photos essential with contem 
porary material. Randall Henderson. |] ¥2c up, phot 
$1-$3. Acc 
Dodge News Magazine, Prince & Co, 5435 W 
Fort St., Detroit, Mich. Travel, personality, science 
articles to 500 words. Pictures must accompany MSS 
black and white, color transparencies. Top rates 
Pub 


commission on any sales made 


9126 Sunset Boulevard 


THE ROY MACK AGENCY ANNOUNCES... 


We have been so successful in our efforts to evaluate 


and motion pictures that we now can take on some short story and novel authors and g them the 
benefit of our services 

$1.00 per thousand words. With a minimum of $3.00 per manuscript. Novels up to 50,000 
words $10.00 

We give you action. A recognized agency in Hollywood, by the Screen Writers’ Guild and all 
of the studios 

You will get personal attention from our Mr. Roy Mack who was a director with Warner Bros., 
M. G. M., Monogram, and many independent television stations and producers 

Send your manuscripts to an agent who is really selling to the producers and story editors. 10° 


THE ROY MACK AGENCY 


manuscripts for new writers for television 


Hollywood 46, California 


Juty, 1956 


Sell in Three Months 
Or Money Back 
You Can Write Juveniles .. . 
Sell Within Three Months. 


3000-3500 


series 


old some 
serials 


In past years | have s 
stories . article: 
Now I'm teaching it 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing’ 


Juvenile Books Manuscript Criticism a Specialty 


Will Herman 


1726 West 25th St. Cleveland 13, Ohio 


if You Can Write Correct English— 
And 


Don’t Aim Too High! 


If you’re not selling top-class markets, 
consider the Shopping News, News- 
paper Syndicates, Rural Magazines 
and Industrial Personnel Publications’ 
SMALL-SALE markets. We need new 
writers, and old, in these much-easier- 
to-sell fields who will slant fiction and 
articles toward these smaller markets 
regularly. The short-short story form 
especially required. 

Marketing fee for immediate submis- 
sion test to these responsive, alert mar- 
kets is 90c per script under 1,500 
words, $1.80 to 5,000, $2.50 over 
5,000; book lengths for novelettes and 
serials $5.00; refunded when placed. 
15% commission exacted. All submis- 
sions must have fee accompanying. 


SYNDICATE & FICTION 
MARKETING AGENCY 


307 East 4th Street, Dept. A. Cincinnati 2, Ohio 


NEED WE SAY MORE? 


ent writes:* ‘‘You are the first agent—who 

{ nything nstructive for me All others 

ff ona tec ent with beautiful theories, none 
which were pract al *(name on request 


eae — Short Stories — Articles — Plays 
Write for Television and radio—Plays read by 
Broadway producers. 


ANALYSIS — CRITICISM — GUIDANCE 


REPRESENTATION 
Reading fees: $4.( up to 5,000 words; over 5,000 
and up to 10,( c per thousand 10,000 to 
40.000, $10.00: full Ienath novels & plays, $15.00. 
Manuscripts typed, 2 per pag Return postaae 
with each on f ] Send for FREE BOOKLET 
To The New Writer 


NEW YORK LITERARY AGENCY 


910 Drive York 32, N. Y. 


PELL LL 
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Maine. (9 time 
articles marine, historical 
Very few short storie 
All material must 

$30 
$5 up 


Down East Magazine, Camden, 


yr.-35) Essays to 2,500; 
character to 2,500; ancedotes 
Cartoons. Photographs. No verse 
be directly related to Maine. Duane Doolittle 
$50 for pieces 2,000-2,500, anecdotes, etc., 
Acc 

Empire Magazine, Denver Post, 650 |5th St. Der 
ver 1, Colo. (W-15, with Sunday Denver Post) General 
interest features 250-2,500 on personality, outdoors 
domestic, authentic history; verse to 20 lines; fillers 
photo-features; cartoons All material must have 
strong Western peg. Bill Hosokawa. 112c¢ up; photos 
$5. Acc 

Eye Magazine, 655 Madison Ave., 
(M-25) Articles to 2,500—crime, exposes, 


New York 21. 


adventure 


stories. Photos. Dan Merrin. $150-$200 an article 
$100 for 4- or 5-page spread. Acc 

Focus, 655 Madison Ave., New York 21 M-10 
Articles——personalities, exposes, crime, entertainment 
200-1,500. Special need: true local human interest 
stories with a twist. Fillers. Photos. Cartoons rarely 
James A. Bryans. Acc. Query. 


Forbes Magazine (of Business and Finance), 80 
Fifth Ave.. New York 11. (Semi-M-35) Readershi 
predominantly among investors; interested in narra 
tive-form articles about major U.S. corporations with 


stock in public hands, accounting for their changing 
fortunes. Also instructive feature articles directed at 
investors. Informal, casual photos. Byron D. Ma 
Articles $50-$250. Pub. Query 

Fortnight: Magazine of the Pacific Coast, 784 N 
La Cienega Blvd, Los Angeles 46, Calif M 
Articles of specific interest to West Coast reader 
R. R. Mathison. About 2c. Pub 


The Freeman, Foundation for Economic Educatior 
Irvington-on-Hudson, N. Y. (M-50) Articles explain 
ing and promoting such libertarian ideals as private 


ywnership, willing exchange, open competition, and 
limited government. Paul L. Poirot, Managing Editor 
5c. Pub 

Frontiers, |}9th St. and Parkway, Philadelt hia 3 
Pa 5-times yr.-50) Natural history article 8 ( 
2,000. Must be scientifically accurate but in ad 
layman’s language. Photos. McCready Huston. Price 
by arrangement. Pub. Query. 

Good Business, Lee's Summit, Mo. (M-15) Article 
800-1,600 emphasizing Christian principles in busi 
ness. First-person stories especially desired. Fillers u 
to 400 words; poems 20 lines or less n busine 

ant Phot f industrial sub;ects with busir 

unt. Clinton E. Barnard. 2c up, poetry 35c 
not $6 Acc 

Gourmet, Penthouse, Hotel Plaza, New York 19 
N. Y. (M-50) Sophisticated, entertaining, authentic 
informative articles about food and good livir 
2,500-3,000 including recipes as necessary Cartoon 


Acc 
Greater Philadalphia Magazine, |83) Chestnut St 


Philadelphia 3, Pa M-35) Articles to 1,500 on a 
ariety of subjects dealing with Greater Philadelphia 
1rea; personality sketches of local persons; photo ser 
ies. Arthur Lipson. To $25 an article. Pub 
Grit, Williamsport 3, Pa. (W-10) Odd, strange pic 


tures, brief text; Americanisms and family subject: 
personalities and articles of general interest, 300-500 
short illustrated articles for women’s and children 
pages. 2c, photos $3. Acc 

Guideposts, 345 E. 46th St., New York 17 
Articles, preferably first person, 750-1,500, showing 
how spiritual principles have been applied to daily 
living. Must be factual; avoid essay or editorial ap 


(M-20 


proach. Short features accepted. $15-$100. Acc 

Query 
Guns Magazine, 8150 Central Park, Skokie, III 
M-50) Articles 1,500-2,500 on all aspects of gun 
sport; articles on prominent shooters, designers, or 
other persons important in the gun game. Especially 
wants controversial topics creating arguments and 
reader interest; shooting tips and techniques. Phot« 
graphs. Cartoons. Ben Burns, Editor; William B 
AUTHOR JOURNATIST 
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Edmonds, Techni Editor. 5c, cartoons $10, phot phasis on amphibious warfare 1,0¢ 5,000. Colon 
$5 Acc. Query John A. Crown, USMC 3¢-6¢.. Ace 
Hep, 1220 Hardin P.O. Box 2257, Fort Worth, Mexico This Month, Calle Atenas 42-601, Mexi 
Texas M-25) Jivey poems, pinups, entertainment 6 D. F. Articles 1,000-1,200 on off-the 
features, candid phot teen talent. Photos desired track Mexican material—light, hum us st 
with all feature A!l material must deal with the sired. Good picture storie Anita Brenner. About 
Negro race. Mrs. Adelle Jackson. Open rates. 30 $24 an article 
days after acc The Montrealer, 770 St. Antoine St., Montreal 
Hometown—The Rexall Magazine, 8480 Beverly Canada. (M-25) Good fiction, 1,000-2,000 (no slick 
Blvd., Los Angeles 54, Calif. (M-free) Fiction 800 ove stories, no uplift, no boys’-adventure type 
2,000 that has family appeal, humor, light romanc« Serious poetry. Cartoon Phot na mer 
no crime or trick endings. Occasional short articles Mrs. A. M. Beatty Varying rate Pub 
800-1,800) on how-to-do home projects, child care, Motor News, |39 Bagley Ave., Detroit 26, Mich 
etc. Oversuppiied with fillers, quizzes, cartoons. H. R M-25) Outdoor adventure and travel article Phot 
Stewart, Editor. Fiction $75-$100, articles $35-$50 William J. Trepagnier. $50-$100. Acc 
pictures $5. Acc The Nation, 333 Sixth Ave., New York 14. (W-2( 
Ideals, 3510 W. St. Paul Ave., Milwaukee 1, Wis Articles on current events of cial and political } 
Bi-M-$1.25) Poems hort stories, article Koda nificance; emphasis od rtage. Liberal view 
chrome art work inspirational patriotic, religious point. No verse. Carey McWilliams, Editor. 2c. Put 
family, childhood, nost ubject: The magazine The National Humane Review, 896 Pennsylvania 
1 jevoted t clear wholesome Id-fashioned St Denver 3, Colo M-15) Article 500-2,000 n 
American ideal Ve B. Hooper, Editor. $10 an cruel and inhumane or unusually 1 treatment 
irticle or poem, phot $3 up, tranparencies $10 uf children r animals; expose reform 1VYc-2 
Pub. Query before submitting materia photos extra. Pub 
Jest Magazine, 655 Mad) Ave., New York 2] National Review, 211 E. 37th St., New York 16 
25) Same requirement for Comedy Mag- W-20) Article 000-3,000 or f 
azine. Ernest N. Devver affairs, the arts Political cartoon Conservati 
Joker, 655 Madison Av New York 21 Bi-M-25 viewpoint. William F. Buckley, Jr Pub. Query 
Same requirement for Magazine, Noture Magazine, | 6th St., Washington, [ 
hort joke epigram r satires. Ernest N C i. issues a year-50) illustrated nature article 
Devver meatal) 2,000 fillers with pictures 100 to 400; short 
Jubilee, irth Avy New Y 16 M-35) A ve Currently verstocked with fT 
national pictorial monthly f Catholic life, edited by k W Westwood le-3c. Acc. Query 
aymen. Not inm t for text piec Picture storie New Canina, Jokes and Gags, 65 Mod ison A 
nly, at $5 pictt No querie Edward Rice, Robert New York 21 Humorous and/or rical article 
bert Reyr r E 500-1,500. F rt E. Levs Edit 
sbor’s Daily, Box [ New Magazine, Sante Fe, N. M. (M-25 
[ red ft | tior Ty jraphica Union Illustrated article New Mexic 3 
Article J interview n all phase f labor politi Fitzpatrick $15 an article 4x trar rencie for 
aQ ctior mmunit r e, unusual jobs; expose color section, New Mexic subject r $25 P 
tT politica r mic matters of interest to Verse, no payment 
ni Humor rt hort fiction dealing with New Republic, 1824-26 Jeffe nce, N. W 
j nism ivi ht rrent al of blems. Short Washington 6 D. C W-20) Arti t 3,000 on 
ve t rote ify n labor subjects Car litical cultura and ra t t Albert A 
t r wor r e view f shor r office ituations Harrison Payment by orran ment Quer 
politi at with it ant. Spot photos of Opinion, 1123 Broadway, New York 10. (M-25 
trike violence rt nists participating in com Articles 2,000; short stories 2,0 V Tille 
munity rvi A kK re nsible rir in f Jewish interest ] Put 
tie Ainr The Optimist Exchan 
ton, Chicag dou ) Austir l isville Bldg St. Louis, M M-25) Arti ft te t 
Ralph S. Whit Edit S0¢ at m ch to businessme industry, scienc 
} nomics b ne trer rt current 
nN major pr t event trave huma t F Gent 
718, Washingtor 3c. Pub 
C. (M-30) Fiction, hun article to 3,000. Must Our Dumb Anima's, Longwood Ave B 
hav t Marine int Shorts t 1,500 Colonel na Thigocy M-15) S. F rgan. Animal art 
kson, | able To $200. Acc not fiction) t pl WwW. A 
The Marine Corps azette, Box 106, Marine Cor ‘ photos $1 up. Ac 
sch Ov t V M-30) Professional militar Our Navy, | Hanson Place, Br lun 7 N.Y 
Marine Cor ohue r articles, illustrated, with em Bi-M-25) Articles and  fictior ctior r hum 
MARY KAY TENNISON, an understanding and sympathetic writer who, ton 
VER TS years, has ghosted for many prominent authors in all fields of 
di 2. literature and assisted many beginners up a rung or two of the 
prolessional literary, ladder, invites both established) and beginning 
<¥.. writers to send tor her FREE folder entitled “OPEN YOUR DOOR 
PO: SUGGESS.” 
Learn about your prospects through my Talent Quiz $ .50 
See what famous writers are and do in my book 
MODERN WRITERS 1.50 
MARY KAY TENNISON, AUTHORS’ AGENT 
AND COUNSELLOR 
57275 Flint Station Los Angeles 57, California 
Phone: RE 1-6780 
Jury, 1956 19 


TV vs. THE SHORT STORY 


li’s your choice. We offer a practical, 
down-to-earth course in either TV 
technique or short story writing. 


Will Lozier 


Flushing 55, New York 


134-25 Cherry Ave. 
Without obligation 
Writing for television 
[] Writing for magazines 


please send me information on 


IT 1S HERE — THE PLOT GENIE 
THE MAGIC PLOT BUILDER! 


educators, recommended by editors 
used by thousands of successful 
writers. Slant your ma‘crial toward the active markets if 
you would sell. The Specialized PLOT GENIES can furnish 
you with countless dramatic plots for the story types now 
n demand atic Romance or General, Romance, 
Short-Short ( ective-Mystery, and Comedy. Each 
of these PLOT GENIE ; complete in itself and each is 
priced at $10.( 10 discount allowed if cash is paid 


for the entire PLOT GENIE series 


Endorsed by leading 


of national magazine: 


Write what the editors want. Get YOUR share of the edi- 

tors’ checks. Send in your order today for the PLOT 

GENIE you need. Money back if returned within 10 day 
you are not satisfied 


ERNEST E. GAGNON CO. 
Owner and Distributor 
8161 West 3rd St., Dept. A Los Angeles 48, Calif. 


DETROIT WRITERS’ CONFERENCE 


August 24-25 


Workshor n fiction, article, juvenile, and other field 
onducted by top editors and writers. Cash prizes! A e 
ons held at Crowley-Milner & Ce For details, write t« 

IRV. LEIBERMAN 
1555 Luxor Road Cleveland 18, Ohio 
Question: 
Here are three famous topflight Western writers 
Wayne D. Overholser, Steve Frazee, Peter Dawson 


Here are three promising new Western writers: Elmore 
Leonard, Clayton Fox, Joseph Payne Brennan. Where, 
notably, have their trails crossed? 

(answer on page 30) 


MANUSCRIPT TYPING 


50c Per Thousand Words 


Work Guaranteed to be Accurate and Neat. 
Price include Minor corrections; one carbon copy 
if desired. Also, extra first and last sheets 


23 Years Typing Experience 
HELEN M. MYERS 


Potomac St. Waynesboro, Pa. 


Writing for the Juveniles 


is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN! My specialized 
course of instruction in WRITING FOR THE JUVENILE 
MAGAZINES plainly teaches how to write for this wide-open 
merket. Send for terms and descriptive folder 

WILLIAM C. DERRY 


40 Rock Avenue East Lynn, Mass. 


entertain or 


must 


with strong Navy enlisted slant; 


inform the enlisted U. S. Navy bluejacket. Rob E 
Hurst. Payment at varying rates. Acc. if auth 
query first; otherwise Pub. 

Our Sunday Visitor, Huntington, Ind. (W-5) Ar 
ticles of Catholic interest 850-1,000. F. A. Fin 
Managing Editor. 2c up. Acc 


Pen (Public Employees News), Box 245], Denver |, 
Colo. (M) Articles 1,000-2,500, illustrated with 
photos if possible. Fiction 1,000. Original anecdotes 
100-200. Cartoons. Varying rates, anecdotes 3c a 
published word, cartoons $5-$10. Acc. No querie 
but copy of magazine will be sent on request 

People & Places, 3333 N. Racine Ave., Chicago 13 
(M-free-controlled) Human interest picture storie n 
people and places in the United States. Quality of 


pictures is of major importance; top quality, candid 
and human in 


unposed type, plenty of animation 
trest; usually requires first rights; returns unused 
photographs. Ralph N. Swanson. 2 wks after Acc 
People Today, 535 Fifth Ave., New York 17. (Bi 
W-15) Staff-written. Buys occasional picture storie 
of professional quality and current interest, als 
leads, tips, or hot and exclusive news-feature stori 
on personalities or social phenomena Herb Levy 
Editor. Good rates. Acc. 
New York 17 M-20 


Photoplay, 205 E. 42nd St 


Personality features on Hollywood stars, 3,000. Can 
did photos of stars. Almost all stories are assigned t 
avoid duplication, and there is a very limited free 
lance market. Ellen Taussig. Open rate. Acc. Query 
essential 

Popular Electronics, 366 Madison Ave., New York 
17. (M-25) Articles on construction of electronic 
gadgets, receivers, hi-fi equipment, etc., 500-3,500 
words. Fillers. Cartoons. Photographs. No fiction ex 
cept by experienced writers in the electronic field 
Oliver P. Ferrell, Managing Editor. Varying rates for 
text, cartoons $7.50, photos $7.50. Acc 

Popular Medicine, 66 Leonard St., New York 13 
Bi-M-35) Articles written by recognized medical 
writers or medical doctors and recognized psycho! 
ogists, 1,000-1,500 words. Frank Johnson, Editor 
Rates by arrangement. Acc 

Profitable Hobbies, 543 Westport Rd., Kansas City 


11, Mo. (M-35) Original how-to-do-it articles buil 
around hobby experience of a specific person who | 
profiting financially from his hobby, to 3,000; fact 

usuable material about 


items. Particular interest now: 

male hobbyists—everything from full length article 

to shorts of 200 words or less for Hobby Parad 

section. T. M. O'Leary, Ic, photos $1-$5. Put 
Quote, P.O. Box 611, Indianapolis 6, Ind. Original 


anecdotes to 150 words for the use of public spe 


Original epigrams. Maxwell Droke. Varying rate 
according to quality. Acc. 

The Saturday Review, 25 W. 45th St., New York 
36. (W-20) Literary and general articles of idea 
philosophy, education. Poetry of quality. Cartoon 
Photos. Articles $75-$150, verse 50c a line, pictures 


$7.50. Pub. Query 
Scenic South, Standard Oil Company 
Photograph 


(Kentucky 
with 


Starks Bldg., Louisville 2, Ky 

captions—single or in series—showing subject { 
scenic, historical, and general iterest in Alabama 
Florida, Georgia, Kentucky, Mississippi. Black and 
white glossy prints 8 x 10 for inside pages; trans 
parencies 4 x 5 or larger for covers. Robert B. Mont 


gomery. Black and white photos $5-$10, color trans 
parencies $75. Acc. Copies of magazine available to 
freelance photographers. 

Seattle Times Sunday Magazine Section, Box 1892, 
Seattle 11, Wash. (W-15) Features on Pacific North 
west subjects only, 1,000-1,200. Picture layouts for 
roto section. No fiction or verse. Chester Gibbon 
$15 for unillustrated article; $25 with suitable 
Pub 

Sepia. 1220 Harding, P. O. Box 2257, Fort Worth, 
Texas. (M-25) Top quality punch news and featuré 
including scandal, exposé, entertainment, sports, 
oddities, all with pictures closely keyed to story. All 


ort 


AUTHOR 


JOURNALIST 


« 


SATISFIED WITH YOUR SALES SO FAR? 


If not why not try us? Our friendly, personal ser 
ice will help you as it has helped ft rs. One o 
our book sales to the Macmillan Co. became 
best seller 


material must deal with the Negro race. Mrs Adelle 
Jackson. $50-$100 for complete story with pictures 
Acc Query 

Ski Magazine, Hanover, N. H. (Six issues October 
through March-35) Articles 400-2,000 on ski trips, 
controversial subjects, techniques, equipment, resorts, 
personalitie Humor; fillers about skiing. Cartoons 
Fred Springer-Miller }c-5c, photos $1-$10. Pub 

Southwest Review, Southern Methodist University, 
Dallas 5, Tex. (Q-75) Quality stories to 3,000. Ar 
ticles on regional, literary, national, world problems 
Poetry. Allen Maxwell. Prose Vac, $5 a poem. Pub 

Stare, 655 Madison Ave., New York 21. (Bi-M-25 


We need your stories, articles and novels to meet 
Publishers’ demands. 

Fees: $3 for short scripts to 3,000 words Ad : yr 

novels to 70,000 words. Commission: 109 


Phot cheesecake, oddities Steve Andre. Acc turn postage required with manuscripts 
Sun, Box 142, Oakland, N. J M) International 
nudist magazine. Stories and articles, especially edi 
torials, about nudism per se or in any field of allied MAN U s c RIPT B U REAU 
interest such as mental and social hygiene, physical 
yg F 154 Nassau St. New York 38, N. 
culture, nutrition, recreation Photos, cover transpar 
encie Margaret A. B. Pulis. Ic, photos $3, trans ttl POLLILLLLOLLS 
parencie $5-$10. Pub 


Sunshine & Health, Box 142, Oakland, N. J. (M TELEVISION WRITERS 


American nudist magazine. Requirements as for Sun, 


above. Margaret A. B. Pulis. You need a specialist to market your scripts. Tt 
Sunshine Magazine, The House of Sunshine, Litch agency concentrates on the complex, ever-changing 
field, Ill. (M-15) Human interest stories which tend : , 
to develop character or overcome weaknesses and TV field. For details write 
lif ficultie r which demonstrate helpful conduct Robert Finnell Agency 
toward people or cause St ries should be forceful 507. Filth Avenue New York City 17 
with surprising climax No love triangle or death 
bed torr Maximum 1,500 words; 1,200 pre 
ferred. No poetry. Henry F. Hinrichs, Editor. Rate EASIEST WAY TO MAKE $1 TO $10 DAILY 
Iccording merit Acc 
Theatre Arts, 130 W. 56th St., New York 19. (M Will Heideman’s wae tee tory & Markets 
50) Article n the theatre and associated arts, 500 No long training or professional style and plotting technique 
JOO Most material written on assignment John needed hows how to write humor avenile stories, housc 
MacArthur 2c Pub hold tips, rewrites, etc Complete with samples. 150 markets 
‘ = aiso month of help to 1500 words of fillers if you order now 
Tic, P. O. Box 350, Albany 1, New York. Articles Other fiction courses and help available. Return this ad and 
for dentist n dental or dental related themes, 800 $1.00 today tc WILL HEIDEMAN 
400. Cartoons; photographs and other illustrations P.O. Box 146 A New Ulm, Minn. 
ndividual or serte To $75 on article. Acc 
Town & Country, 572 Madison Ave., New York 22 
M75) Satirical, topical short stories, article essay 
inusual subjects, addressed to a general, mature INDIA PALME 
— mall freelance market. Varying rates.  goy 77067, 1219 Jefferson Bivd., Los Angeles 7, California 
Trail-R-News Magazine, 546 W. Colorado St., Box Writer of long experience offers help to Short Story 
55 Glendale, Calif M-10) Travel articles built writers. My fee $1 per 1,000 word Min. $3 per 
round trailer coach life, 1,200-2,500. Each must be 
mpanied by tw j! y photos. Stock photos ac n A stamped self-addressed envelope, please 
ept Article must deal specifically with o trip 
r locality. N jeneralities wanted. Interested in a 
imited amount of Eastern and Midwestern material YOU CAN MAKE EXTRA MONEY WRITING! 
Technical matter by arrangement Jack Kneass 
vaiiable act in mc 12 s helr et fast check 
Vermont Life, State House, Montpelier, Vt. Illus byline end for fre Ow 4 t f 4 rn 
trated factual Vermont article Photos, black and "0" ' write to sé Our n back t protect 
white and color. Walter Hard, Jr. 2c. Pub ete THE NON-FICTION PRESS 
Victorian Magazine, 78] Ridge Road, Lackawanna : 
of ction’ Dept. R, Box 1008 Glendale, Calif. 
people ¢ € ag 
ine is read and put aside Fiction 500-2,000 
Article Top-grade filler 50 Cartoons Sample 
copy f magazine available to prospective c RIGHT WORDS 
West Range, Char Movies and 5 veo VMAPLETE experi 
ttesville, Va. (O-$1) Exceptional literary, scientific Ghostina, on Novels, Stories; Screen, TV, and Stage Play 
political essay 3, )00-7,000; short stories and verse Write me your problem for free reply 
f hich stc r Charlotte Kohler Good rate Pub JESSICA FOX MAY 
Pho 5602 Fernwood Avenue 
What's ‘Cookin’ HOllywood 2-5448 Hollywood 28, Calif. 
cated fiction and articles to 900. Humor. Light 
verse t 12 line All material should pertain to 
food or entertainment. No payment BOOK MANUSCRIPTS CONSIDERED 
Whisper, 2!13 W 53rd St., New York 23. (Bi-M by cooper ative publisher who offers authors early publi- 
25) Ex ( racket tories behind the headlines,’ cat higher royalty, national distribution, and beaut 
to 1,500. Earl Welch. Good rates. Acc fully de sgned_ books. 
M.75) Authoritative inte resting articles in prac GREENWICH BOOK PUBLISHERS 
tically all fields, 2,000-2,500. ‘Subject matter should New York 17, N. Y. 
be of general interest, timeless, and of lasting value : 
Jury, 1956 21 
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5 
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5 5 
5 
5 
5 5 
5 
5 
5 
5 


Treatment 
aspects of 


line with character of magazine 


should 
the subject 


emphasiz 


Managing Editor. Rates d 


material 


Pub 
Yale Review, 28 Hillhouse Ave 


Q-$1) Articles on current po 


Yankee, 


preferably 


dena, Calif 


Adventure Magazine, 205 E. 42nd St., 
Short stories 2,000-7,000; 
000-1,800; novelettes 10,000-20,000. Articles 2, 
000-6,000 on adventure, men at 
ence, exploration 
Alden H. Norton 


17. (M-25 


Argosy: The Man’s Magazine, 205 42nd St 
best available 
ssentia Short 


uf Acc 
New York 
mer Acti 


stories to 


Pub 


Dublin, N. H. (M-25) Articles on New 
England subjects to 2,000. Poetry, 


not over 30 lines, 
dress poetry to Jean Burden, 403 Ventura St., Alta Photos, $ 


2c-10c, poems 


e 


epending 


‘knowledge 
Photos of high quality in point; ess 
Erwin M. Rosen, 


on 


quality of Pays according to 


New Haven, Conn St., W 


litical, literary, scientific, licatio no 
art subjects 4,000-5,000. Quality short stories. Poetry Ontario F 
Good rates. 


preferably 


$5. Pub 


Men’‘s Magazines 


17. (M-25) ‘‘The 


iS important; dr 


5,000; novelettes 


1,500-5,000 tirst-person ac 


medicine 


Editor; Alden Norton 


rates Acc 

Battle Cry, 26! Fifth Ave 
25) Articles 
armed forces 
photographs 


dard rates 


Fiction $250 up, 


ama IS € 


or Acc 


any 


work, 
Fillers 5-1,000. Cartoons. Photos above 
non-fiction $150 


shorts 20 


subject but story sets 
horter. Ad hunting, 


3 son and 
New York 
short-shorts 


in action’ Sophisticated unsentimental articles, 


masculine view 


ays, sketches, short stories, 2,000; cartoons; 


controversial article ideas Frederic A 
quality and length. Acc 
Forest and Outdoors Magazine, 4795 St 


Birmingham 


Cathe rine 


Montreal 6, Canada. (M-25) Official pub 


f the Canadian Forestry Associati 


ederation of Anglers & Hunter 


0-500 on hunting, fishing, c 
Canada; how-to-do-it articles for outdoc 


3. Pub.; Acc. if author requires 
For Men Only, 655 Madison Ave., 
M-25) Short stories 3,000-3,500. Articl 


and the 
Dramatic 


nservation in 


r men phe t 
4-10) on any phase of outdoors—prefers 


KE 


| 


New rk 


first-per 


third-person true, rugged, dramatic adven 


tures. Cartoons. Photographs. Noah Sarlat 
pictures to $25. Acc. Query 
The Gent, West Park Publishing C 


To $300, 


500 Fifth 


sports, SCI Ave., New York 36. (Bi-M) Same requirements as th 


Calif Bi 


The Grizzly, 1154 N. Western Ave 


slant, 1,500-2,000. Fill 


Stories for Smith, Editor. $25 up. Acc 


Hunting Adventures, 655 Madi 


10,000-15,000. Articles 9) (9.35) Short stories 2,500-3,50( 


Jventure 


living. Features. Cartoon 


Executive 


sports, science 
Henry Steeger 
Editor. High T 
Male, 655 Mad n Ave New Yorl 


New York 


os-t¢ 


16. (Bi-M First-per 


adventures, 


Id-te article f true rugg 


with phot hunting bach 
$300 oon to $25. Acc 


son and 1-person adventure 


2,500-3,500 dealing with the American types: fiction about 3,000-5,000: phot 
cartoons, or Noah Sarl 


No fiction, fi 
Harry Kantor, 


llers, verse 


Managing Editor. ‘’Stan 
overstocked 


Acc. Query. Currently 


Cavalier, 67 W. 44th St 
Articles: adventure, expose 
has both excitement and interest for men 


New York 36. (M-25 
anything that 


self-help 


Man's 


man-aga 
theme 


Narrative Photogray 


at. To $500. Acc 
Conquest, 44] Lexington Av 


H 
M-35) Military, action, adventure stories 


r 


on Ave 


Ilywe 00 29, 


Cartoon 


New York 
). First-person 
jed, dramatic 
Kground Car 
k 22. (M-25 
torie fa 
illustration 
€ New York 


inst man, beast, nature, etc 


Tt peciti interest ft men 


hic illustration sible 


17. (Bi-M-25) Exciting personal adventure 
Articles on 
800-2. 50 


N Tiction 


involving 


horts 500-1,000. No fiction. James B. O’Connell, S100 ao. 
Fe le le $75 3 > or 
Q 17 Bi-M-25) Male-slanted adventure, a non 
7 fictional treatment of themes of specific interest t 
Challenge, 444 Madison Ave., New York 22. (Bi O00. INO lock Lick 
M-25) Articles 2,200-4,000—adventures, historicals 
West Pret ie Ph ‘ Phil man. $100 up, open rate for photos. Acc 
Hir 50 "$10 Man’s Life, 1790 Broadway, New York 9 (Bi-M 
25) Stories to 4,000; should not be too lurid. Ar 
The Dude, West Park Publishing C 500 Fifth "9 500 ntur Ort 
: : a! articles of interest t er cha The Amer 
literary short stories Off-beat articles of male in Nc 
terest, 1. 000-5,000. mainly under 3,000. David Lowe on Man | Male arold straubing 
Edie $200. A Fiction and articles $150-$250. Acc 
CG r cc M AA — 
an’'s Magazine, 444 Madison Ave Jew York 
The Elks Magazine, 50 E. 42nd St., New York 17 (M-25 An 4 0 
M) National publication of the B. P. O. E. Short P} 
) 0 ( re) lenc 
3,500-5,000; no fiction of other lengths. Ar S150. $25. A 
ticle sports, hunting, fishing—and also serious fea Pinar 
ture Policy is to plan articles and then assign them Manis 655 Madison 
\adison ve Nev 
to national magazine writers. Photos. No verse, fil 
lers Lee C. Hickey High rates. Acc as-told-t true rugged, dramatic adventure witk 
Query 
phot f possible. Rugged phot tore Third-per 
Escapade, 8511 sunset Blvd Le Ange les 46, n hi ric al Weste @ rofil f - 
O > a Tile a Q 
Calif. (M-50) Strong, earthy fiction around 2,500 
words with a definite story line and appealing to a RES 
phisticated male audience; emphasi off-beat Man to Man, 6th York 10. (Bi 
tories with sex motif handled in good taste. Satires, M-25) Fiction and non-fiction to 2,000. Articles in 
humorous take-offs on the American way of life clude pny nt personalities in the news, true adven 
ports, music, personalitie male fashions from a ture and experience that | contemporary and 


ophisticated viewpoint. David Zentner 
30 days after acc. Query on 


Esquire, 488 Madison Ave 


Good rate 


American 


special articles Modern 
New York 22. (M-50 Ill. (M-20 


Everett Meyer $50-$75. Pub 
Ave Skokie 
Picture and text material 1,500-3,000 on 


Man, 8150 N. Central Park 


the Midwest 


Writers’ 


Make Your 


ritare 
r 


ha helr r 
A tr 
help you 


Colony 


Writing PROFITABLE this Summer, 


Learn how from the 


“THE DEVIL'S HAND-| WRITERS 


Reference 


per M words] 5 wRITERS 


Who's Who in| 
H. Colony.| 7—THE DEVIL'S 


WRITERS 


Literary Critic 
MILDRED |. REID 


MY SEVEN BOOKS 


HERE'S (Basie Techni qi ie ) $1.00 
HELP 4 SELVES! (For s) 2.50 
MAKE IT SELL! (Advance Te¢ echni que) 2.5 
TRY SHOR SHORTS (8 types exp lained) 3.00 
LEARN TO EARN! (New approach to writing) 3.00 

HANDMAIDENS. Novel. $3.50 rom me.. 2.50 


Contoocook, New Hamp. 


Too! 


AUTHOR 


JOURNALIST 


subjects of strong masculine interest, including auto 


mobiles, guns, railroading, aviation, boats, unusual 
adventure. Good photos esential with all articles 
Cartoons. Ben Burns. $75-$100. Acc. Query. 


Mr. Magazine, 2] W. 26th St., New York 10. (Bi 
M-25) Fiction and non-fiction to 2,000, sophisticated 
in approach; must be contemporary and may be 
humorous. Authentic, behind-the-scenes glimpses of 
entertainers; unusual and interesting places here 
and abroad; recipes for understanding and getting 
along with women. Everett Meyers. To $75. Pub 

The National Guardsman, 100 Indiana Ave, N 
W., Washington |, D.C. (M-25) Military (Army and 
Air Force, not Navy, Coast Guard, Marines) articles 
500-3,000. Military cartoons. Allan G. Crist. 3c up, 
cartoons $7.50. Pub 

Nugget, 545 Fifth Ave., New York 17. (Bi-M-50 
Stories 1,000-4,000, off-beat with strong writing and 
plots to appeal to an adult male audience; earthy 
and humorous stories. Light but solid factual essays 


1,000-3,000 on women, travel, sports, entertain 
ment, celebrities r any other subject of mascu 
line interest. Fillers. Cartoons. Photographs. George 


Wiswell, Editor. Stories and essays $100 up, car 
toons $15 up, photos $25 up. Acc. Query 
Outdoor Adventures, |6 Hopkins Ave., Jersey City, 


NJ M-35) Adventure articles, first-person pre 
ferred, 2-000-4,000. No fiction, verse, fillers, or 
cartoons. Photos only to illustrate articles. Hal Hen 
nesey, Editorial Director. $75 average for articles 
Query on off-trail material. 

Playboy, |! E. Superior St., Chicago 11 M.-50 
Short stories 5,000; short-shorts 800-1,500; novel 
ettes 10,000-15,000. Essays and articles 2,500 
9,000. Cartoons, photos. Material must be of special 
interest t ophisticated young male readers. High 
quality, including charm of style, essential Ray 
Russell, Executive Editor. $2,000 up for principal 
fiction story in issue; $1,000 minimum for other 


fiction, with short-shorts only exception, article rates 
excellent. Acc 

Real, 10 E. 40th St., New York 16. (M-25) Heavy 
empnasis on off-beat oon-fiction. Book condensation 


2,000-5,000 on men in action—first 
s, adventure; exposes, off- 
medical pieces sports 


15,000. Article 
person dramatic experience 


beat profile cience and 
crime. Also picture stories of considerabie impact. Fi 
ers to 1,000. Ray Robinson, Editor. Competitive rate 
n all articles with $150 minimum. Acc. Query 
Real Men, 261 Fifth Ave., New York 16 (Bi-M 
25) Typical men’s articles 2,500-3,000. No fiction, 
verse, fillers, cartoons, or photos. Harry Kantor, Edi 
tor Standard rates Acc. Query. Currently ver 


stocked 


Rod and Gun in Canada, Gardenvale Can 


Que 


ada. (M-20) Personalized, action-filled hunting and 
fishing articles to 1,800 Issue’’ material involving 
controversy between provinces and federal govern 
ment, between areas, between various groups. How-t 
material on outdoor topics. Some cartoons. News 
photos. Reg. R. Fife. Varying rates, cartoons $5 
photos $2-$5. Acc. Query. 


Rogue, P. O. Box 
Fiction articles 
phisticated pieces with sex 
Extensive market 


230, Evanston, Ill. (Bi-M-35 
2,000-5,000—adventure 
slant; personality articles 
for cartoons—line or wash. Phot: 
to illustrate articles, also boudoir type cheesecake 
William L. Hamling, Editor. 5c, cartoons $10-$25, 
photos $7.50-$25. Acc. 

Rugged Men, 261 Fifth Ave., New York 16. (Bi 
M-25) Typical men’s articles 2,500-3,500. No fic 
tion, verse, fillers, cartoons, or photos. Harry Kantor 
Managing Editor. ‘Standard rates.’’ Acc. Query. Cur 
rently overstocked 

Saga, 205 E. 42nd St., New York 17. (M-25) True 
adventure stories for men. All subjects. Narrative 
strength of first importance. Profiles of adventurous 
preferably in news today, a good bet. Sagas of 


men 
the past always sought. Picture stories. True humor. 
Photos. Cartoons. Fillers. Ed Fitzgerald. Feature rates 
$150-$500. fillers $5-$50. Acc 
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NOW! We Guarantee You'll Sell! 
AT LAST! Clover House « nort 
Writing Course that GUARANTEES. PUBLICATION AND 
PAYMENT for your b 

Couper tor Free Lesson Ore. and 
Coupon to Save ( n the Clover He \ p 


CLOVER HOUSE, Box 1107, Santa Monica, Calif. 
The LOTT MASTER PLOT (Reg $2) 
Me ney tr Fil ave? Ret 0 
spre TAL OFFER: ALL 3 ABOVE FOR ONLY $1.00 
of SHOE I th I On 
hecked, for which I enclose cash, check or M.O 
( 
tory value t it cently publist Without 
Gentiles 


Nrite for 


COLUMBIA’S PUBLISHING CO. 
P. O. Box 1012 Daytona Beach, Florida 


EXPERIENCED TYPIST 


“AGNES CAMPBELL 
868 South Pcorl, Suite No. 2 Denver 9, Colorado 


WRITE FOR THE JUVENILES 


eon at tre bea nning elling r 

to teens Learr tel y-st 

cations Not t how but S} WH c 

Personal crit m inc Writ for free rtic 
MARJORIE M. DAVIDSOM 


P. O. Box 194 Laceyville, Penne 


Its Time To Write and Sell! 


HRISTMA Yo 


ARTICLES AND STORIES WANTED 
FREE 
L. TURNER LITERARY SERVICES 


10 Redwood Ave. Toronto 8, Ont., Canada 


WRITE AS A 


Learn how through our new mett 1, per- 
sonal instruction. Send for itline synor f 
lessonc vering fiction and non-fiction technique 


American Institute of Professional Writing 
WV. L. Hoperaft, Director 


Alameda, New Mexico 


| 


10. (M-25) Short 
Articles on any 
weird CA 


$50-$75 an 


Sir!, 21 W. 26th St., New York 
stories 1,500-1,800. Short-shorts 
thing of interest to men—metaphysical 
poses. Cartoons. Photos. Adrian B. Lovez 
article; pictures $5-$7.50. Acc. Query 

Sport Life, 655 Madison Ave., New York 22. (OQ 
35) Short stories 2,000-4,000. First-person, true, 
rugged, dramatic, hunting and fishing articles; also 
photo stories of same type. Cartoons. Animal photos 
Noah Sarlat. To $300, pictures to $25. Acc. Query 

Sportsman Magazine, 655 Madison Ave., New 
York 22. (Bi-M-35) Noah Sarlat. Same requirements 
as Sport Life, above 

Stag. 655 Madison Ave., New York 22. (M-25 
Chiefly first-person and third-person true adventure 
pieces of all types, 2,000-3,000. Picture stories. Fic 
tion. Noah Sarlat. Up to $500. Acc 


Swank Magazine, 655 Madison Ave, New York 
22. (Bi-M-35) Short stories to 2,500; short-shorts 
1,000; novelettes only by big names. Articles: true 
adventure, fact-fiction, humorous-satirical. Cartoons: 
in black and white and color only by professional 
cartoonists. Photos. Verse perhaps, if exceptionally 
funny. Bruce J. Friedman. Rates fairly good. Acc 

Tiger, 624 S|. Michigan Ave., Chicago 5. (Bi-M 
50) Romantic, Western, or sophisticated fiction 


3,500. Articles of interest to men. First-class car 
toons and photos of male interest. N verse or 
fillers. George Fox, Jr., Editor. 5c up depending on 
merit, cartoons and photos on basis of interest. 30 
days after acc 

True, The Man’s Magazine, 67 W. 44th St, New 
York 36. (M-25) Factual stories of interest to men 


average 5,000-6,000. Always needs true 
Two-column fillers, 500-1,000 
20,000) each issue. No fic 
Highest rates. Acc 


2,000 up- 
first-person adventure 
One novelette length 
tion. Douglas S. Kennedy 


Women’s and Home Service Magazines 


American Baby, 180 Riverside Drive, New York 
24. (M-25) Articles to 1,000. Special need: article 
y doctors. No verse. No photos. Beulah France 
Vac. Pub. Acc. on articles by doctors 

American Beauty, 206] Broadway, New York 23 
(Bi-M) Articles 50-1,000 on fashion, glamour, charm 
success. Robert E. Fischer. 1c-3c, photos $3-$5. Pub 

The American Home, 300 Park Ave., New York 
22. (M-25) Practical articles pertaining to home, in 
decorating, building, gardening, food,.- home 
2,000. Illustrated how-to-make or how 
to-do articles on homemaking subject Mrs. Jean 
Austin. Varying rates. Acc 

Baby Care Manual, Parents Institute, 52 Vander 
bilt Ave., New York 17. (Q-give-away through h 
pitals to new mothers) All articles reprinted from 
Parents’ Magazine. Photos. Mrs. Claire Glass Miller 
Photos $25 Acc 

Baby Talk, 149 Madison Ave, 
perience articles mother-father-baby 


terior 


crafts, 800 to 


New York 16. Ex 
500-1,000; fill 


ers; verse. Deirdre Carr. 2c-3c. Acc 

Baby Time, 424 Madison Ave, New York 17. (M 
25) Articles and stories 500-750 of interest to new 
and expectant mother and mother of children 
up to about 3 years; humorous verse. Lee Robba. $5 
up an article. Acc 

Beauty and Health, 206! Broadway, New York 
23. (Bi-M) Articles 500-1,000 on self-improvement 
through diet, exercise, etc. Fillers and news to 50 
words. Cartoons. Robert E. Fischer. 1Ic-3c, phot 


$3-$5. Pub 


Better Homes & Gardens, 1716 Locust St., Des 
Moines 3, lowa. (M-25) Architectural, home decorat- 
ing, and gardening articles largely staff-written. Spe 
cial Features Department seeks high caliber general 
articles on practically any subject except politics, 
sports, and medical ‘‘scares.’’ Wants profiles and 
family stories about important people who are not 
necessarily celebrities. Photos. Cartoons. No fiction, 
little verse. Hugh Curtis, Editor; James M. Liston, 
Special Features Editor. Articles to $1,200 and above. 
Acc. Query 

Bride’s Magazine, 527 Fifth Ave., New York 17. 
Q) Articles 100-1,500, covering fashions, furnishings 


and home decorations, etc of interest to brides; 
verse. Helen E. Murphy. Varying rates. Acc 

Canadian Home Journal, 73 Richmond St., W., 
Toronto, Canada. (M-20) Short stories 3,000—cur 
rent need, young, romantic love Robert Marjori 
banks, Managing Editor. $200. Acc 

Canadian Homes and Gardens, 48! University 
Ave., Toronto, Canada. (M-25) Practical how-to-do-it 
article n subjects of interest to homemakers; keep 
in mind Canadian geography and climate. Photos 


Varying rates. Acc 
Catholic Home Journal, 220 37th St., Pittsburgh | 


1,800-2,000 


Pa. (M-20) Love or domestic stories 

Articles on the home, child care, etc., preferably il 
lustrated, 1,800-2,000. Verse about home and chil 
dren, 12-16 line Rev. Urban Adelman. lc up. $5.4 
poem. Acc 


The Catholic Home Messenger, St. Paul Monastery, 
Canfield, Ohi M) Fiction and articles 1,800-2,000 
Fiction sh timely or deal with social and family 
problem biography travel, current 
event: Picture storie 7-8 
hotos 


and cartoons used oc 
casionally 


SP 

up. 10th of month after acc. 

Charm, 575 Madison Ave., New York 22 
Short article f interest to women who work 
1500. Helen Valentine. Varying rate Acc 

Chatelaine, 481 University Ave., Toronto 2, Can 
ada. (M-20) Fiction: short stories to 6,000; occasiona! 
novelettes to 15,000; occasional two-parters. Article 
to 3,500 you interest’ including medical; first 
medical, marital, or emotional topics, in 
n piece Prefers Canadian back 
ground if any. John Clare, Editor. Acc 

The Christian Home, 810 Broadway, Nashville 
Tenn. (M-20) Article 1,000-2,000 on family rela 
tionships, child guidance; stories 2,500-3,500, of 1: 
terest to parent and teen-agers; verse 
photos of family grour Dr. Joy Bayle Stories and 
article 1% 25c a line. Acc 

Christian Parent, | 222 Mulberry Highland, III 
M) Articles and short-stories 100-2,000 with Chri 
tian home life and Christian child training theme 
continued tore filler cartoons, phot M. P 


Acc 
Crosier Missionary, Onamia 


uld be 
Articles n 
cultural matter etc 
300-600 word Fillers 
Rev. Bernard M. Borgogno, 
M-25 

500 


person on 


cluding lively pini 


f children 


verse 2 


Simon 


Minn. (M-25) Whole 


ome but not ‘‘preachy’’ fiction appealing to Catholic 
familie 80( 800. Article preferably with phot 
n religious topics of general interest but especially 
n Catholic family life, courtship, marriage, child 
training, 1,000-1,800. Cartoons. Photos and picture 
tories. Rev. Benno Mischke, O. S. C. 2c-5c, cartoon 
$5, photos $3-$10. Acc. 

Everywoman’s Magazine, |6 £. 40th St, New York 
M-5) Quality and family stories 1,500-3,500; humor 
r helpful articles with family slant to 2,500; short 


ROSE LITERARY SERVICE 


Beaumont, Texas 


with 30 


features, short 


P. O. Box 3009 


Criticism without Fee Baiting, from writer 
Fact 


1.000 word 


years experience articles, new 
minimum $5 per MS 


per 


torie 


GHOST WRITING 


My work has been published in the United States, Canada 
England, Scotland, India and in braille. I’d like to help you, 
toc Te me your needs and write for details 


WILL LOZIER 
134-25 Cherry Avenue, Flushing 55, N. Y. 


AUTHOR & JOURNALIST 


i= 


humor for ‘‘That Man Is Here’; features on ‘‘unfor 
gettable’’ women characters. J. Walter Flynn. Acc. 
Family Circle Magazine, 25 W. 45th St, New 
York 36. (M-5) Short stories 2,500; short-shorts 
1,200; novelettes rarely used. Articles on family rela 


tionships, health, child care, family leisure-time ac 
tivities, financial, travel, personalities, etc. Some 
verse. Cartoons. Photos. Robert M. Jones. Competi 
tive rate depending on subject and quality of ma 
terial. Acc. 


Family Digest, Huntington, Ind. (M-20) Articles 
500-1,500; short stories, 1,000-2,000, on home and 
family subjects. F. A. Fink, I¢c-2c, Acc 

The Family Handyman, |17 E. 31st St., New York 
16. (Bi-M-35) Subject matter: home improvement 
and maintenance of interest to do-it-yourself 
homeowners. Photos of work in progress and/or fin 
ished glamour basements, attics, terraces 
built-ins, playrooms, kitchens, etc., that can be used 


repair 


Views f 


with the how-to stories. P. H. Scheller, Managing Edi 
tor. 5c, black-and-white glossy 8x10 photos $7.50 
up. Pub 

Family Herald & Weekly Star, 245 St. James St 
W., Montreal, Que., Canada. (W-5) Stories 2,000 
4,500, romance, adventure, mystery, etc., for rural 
family audience. H. Gordon Green. $100. Acc 


Flower Grower—The Home Garden Magazine, 70 
E. 45th St.. New York 17. How-to articles by and 
about suburban and small-town home 
gardeners, photographs of gardens and flowers; ar 
ticles t 1,500 100-200. John R. Whiting 
Articles $5-$125 $5-$10, photos to 
$100. Acc 

Glamour, 420 Lexington Ave., New York 17. (M 
25 rticles of interest to young career 
] ); no fiction or poetry. Evelyn Harvey 


experienced 


Fillers 


phot 


color 


women, to 
$25 uf 


cc 
Good Housekeeping, 57th St., and Eighth Ave 


New York 19. (M-35) Stories of quality to 25,000 
short article verse. Herbert R. Mayes. Excellent 
rates. Acc 

Harper's Bazaar, 572 Madison Ave., New York 22 
M-50) Literary distinction and vitality determine 
the selection of poetry and short stories. Alice S 
Morris, Literary Editor. $200-$500. Acc 


Home Life, 127 Ninth Ave. N., Nashville 3, Tenn 


M-15) Short stories 1,500-3,000 and feature articles 
f interest to home and family groups, Christian 
VIEWT nt 750-800 short ems f lyric quality 
human interest, and beauty; occasional photos: fil 


lers, cartoons, and cartoon ideas. Joe W. Burton. To 


sc. Ace 


House & Garden, 420 Lexington Ave., New York 
17. (M-50) Home decoration, gardening, landscap 
ing, building and remodeling, unusual travel and 


articles on music and the art 
of good living, 1,500-3,000. W. McK. Chapman 
Features Editor. $200 up. Acc 

House & Home, 9 Rockefeller Plaza, New York 20 


orchitectura article 


Limited market for material on outstanding archi 
tect-designed homes and housing developments, with 
first-class architectural photographs. P. |. Prentice 
Acc. Query 

House Beautiful, 572 Madison Ave, New York 
M-50) Articles on building, remodeling, decorating, 
gardening, entertaining, cooking, house maintenance 
home furnishing, etc., to 2,000, with photos; fillers 


Largely staff-written. Elizabeth Gordon. Pub 
Household, 912 Kansas Avenue, Topeka, Kan. (M 
10) Practical how-to articles on building, home main 


tenance, remodeling, furnishing, decorating, garden 
ing, and food. Also general-interest articles slanted 
to interests of medium- and small-town families on 
health, travel, family relations, family economics, 
child care, and social problems. Picture stories on all 
how-to subjects. Limited amount of light verse and 
cartoons. Robert P. Crossley. Top prices for all ma 
terial. Acc 

Independent Woman, DuPont Circle Bldg., Wash- 
ington 6, D.C. (M-15) Official publication of the Na- 
tional Federation of Business and Professional Wo- 
men’s Clubs. Articles 500-1,500 of special interest 
to women who earn their own living. Verse. Photos 
Art work. Faye Marley. $10-$35. Acc. 

Ladies’ Home Journal, independence Square, Phila 


delphia 5, Pa. (M-35) Articles 2,000-5,000; short 
stories 4,000-7,500; serials, 50,000-70,000; novel 
ettes 20,000-40,000; short lyric verse; fillers; car 
toons. Bruce Gould, Beatrice Blackmar Gould. Top 
rates. Acc 


Life Today, Southport, Conn. (Bi-M-35) Practical, 
inspirational articles 500-2,000 on health, psychol- 
ogy, marriage, love, divorce, family life in U. S., com 
munity problems. Sara Judson. 2c. Pub 

Living for Young Homemakers, 575 Madison Ave., 
New York 22. (M) Small market for short articles, 


1,000-1,500, on how-to-do in home, garden, health 
children, etc., sometimes with photos. Edith Brazwell 
Evans. Varying rates. Acc. 


Mademoiselle, 575 Madison Ave., New York 22 
M-35) Short stories and articles of interest to young 
women aged 18-30, 2,500-3,500. Cyrilly Abels. Acc 

McCall's, 230 Park Ave., New York 17. (M-25 
Three-part serials, 30,000; two-parters, 20,000; one 
shots, 8,000-15,000; short stories, 3,000-6,000; 
short-shorts. Articles. Otis L. Wiese, Editor and Pub 
lisher; Betty Parsons Ragsdale, Fiction Editor. First 
class rates. Acc 

Modern Baby. 
Baby Time. 

Modern Bride, 366 Madison Ave., New York 17. 
Q-50) Practical articles to 1,500 on wedding plan- 
ning and related subjects. Virginia A. Maves. $100 
up. Acc 

Modern Needlecraft, 551) Fifth Ave., New York 17 
Q-35) Ideas or news regarding all phases of needle 
craft. Henrietta Yentis 

Mother’s Magazine, David C. Cook Publishing Co., 

jin, Ill Articles on child character and religious 
home, not over |1,000: activities for 


Same address and requirements as 


E 

training in the 
children ages 4-8; 
m 

t 


poetry with a religious slant for 
thers or children, not over 12 lines. Iva Hoth, Edi 
le-2c, verse 25c¢ a line. Acc 


My Baby Magazine, 435 Fifth Ave., New York 16 
M-free) Articles on expectant motherhood, baby and 


child care; personal experiences. Material must deal 
with children under 3 years. Poetry. Cartoons. Photos 
Joan Bel Geddes. 1c-3c. Pub. Query 

Parents’ Magazine, 52 Vanderbilt Ave., New York 


child 
Humor 


17. (M-35) Articles on family relationship, 
care and guidance, 1,500-2,500. Fiction 
Mrs. Mary E. Buchanan. Acc. 

Popular Gardening, 383 Madison Ave., New York 
17. (M-35) Practical gardening articles, successful 
gardening by young home owners, 1,000, with photos 
Suzanne Gleaves. 3c. Acc. 

Sunset, Menlo Park, Calif. (M-20) Largely staff- 
written. Purchases from West Coast contributors only 
Western travel, Western home, Western food, West- 


GO WEST, AUTHOR! 
Western markets are not as stereotyped. Let me see your 
there is a Western 
T.V. and motion picture 


¢ ticle. et Perhaps 


Personal attention 
script t femand Write me now 
BETH KRAMER 

Laguna Beach, Colif. 


hort 
put he 


Box 3084 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast ——- Accurate — 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE 3. TABIP 
Amsterdam, N. Y. 


Neat 
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ern crafts, Western gardening, how-to-do-it articles 


Acc. Query 
Today's Baby. 
Baby Time. 
Town Journal, 230 West Washington Square, Phil 
adelphia 5, Pa. (M-20) Most material should contain 
helpful ideas, backed by experience cited Features te 
2.000 on self-improvement and self-analysis, home 
and garden, personal problems, family economics, hu 
man relations, how a town of under 20,000 solved a 
problem facing other communities. Human interest 
News features of national significance. Hu 
Short, witty verse. Carroll P 


Same address and requirements a 


features 
mor from | column up 
Streeter. High rates. Acc 


Trailer Life, 607 S. Hobart Blvd., Los Angeles 5 


Calif. Practical articles 500-2,500 pertinent to Amer 
icans living in mobile homes. How-to articles with 
brief but fully explanatory text concerning handy 


including gardening, trailer patios, in 
knickknack building; step-by-step ser 
Travel stories associated with 
photography, etc 


David F 


trailer device: 
terior painting 
ies Of photos essential 
trailering. Articles about hobbies 
Editor's guide to writers free on 
Lyon. Editor 

U. S. Lady, 1823 Jefferson Place, N. W., Washing 
ton 6, D. C. (M-35) Short-short stories to 1,500. Arti 
cles of special interest to wives of armed services men 
to women in the services, to service families traveling 
No general interest women’s material. Paragraph fill 


request 


ers. Poetry. Cartoons. Photos. Alvadee Adams. Arti 
cles $20-$100, fillers and verse $5-$20, cartoons 
$10-$20. Acc. Query 

Vogue, 420 Lexington Ave., New York 17. (Semi 
M-50) Articles of interest to men and women, 1,500 
2,000; photos. No poetry. Occasional fiction. Jessica 


Daves. Good rates. Acc 

Western Family, 1300 N. Wilton Pl., Los Angeles 
28, Calif. (M) Light, romantic fiction to 2,500; short 
shorts and well-illustrated how-to-do-it articles of in 
terest to the homemaker, to 1,000; 2-part serials 
Web Jones. 5c. Acc 


Woman’s Day, 19 W. 44th St., New York 36. (M 


5) Serious, humorous, and topical articles, 1,800 
2,000; inspirational; how-to; fillers. Stories of sut 
stance, human interest, humor uspense, 2,500 
5,000. Mabel Hill Souvaine, Editor; Betty Finnin 


Fiction Editor. No set rate. Acc 

Woman's Home Companion, 640 Fifth Ave, New 
York 19. (M-35) Women’s and family interest. Arti 
cles, 2,500-6,000; short stories to 6,000; novelette 
15,000; short novels to 20,000; serials to 60,000 
Particularly interested in book-length non-fiction for 
condensation or serialization and in articles of direct 
helpfulness to women. Woodrow Wirsig, Editor; J 
Robert Moskin, Managing Editor; Elliott Schryver, Fic 
tion Editor. First-class rates. Acc 

Woman’s Life, 11 W. 42nd St., New York 36. (Q 
35) Helpful entertaining articles, 400-2,500, on all 
phases of a woman's life. Douglas Lurton. Good rates 
Acc. 

The Workbasket, 543 Westport Rd., Kansas City 
11, Mo. (M-15) Articles to 1,000 on how to do needle 
crafts and other home crafts of interest to women, in- 
cluding the making of specific items. Mary Ida Sulli 
van, Editor. 2c, photos to $5. Acc 

Your New Baby, Parents’ Institute, 
Ave., New York 17. (M-give-away through diaper 
services and infants wear departments) Articles 700 
1,500 on baby care and family living by parents or 
specialists in child care. Fillers. Photos. Mrs laire 
Glass Miller. Articles $35-$50, photos $25. Acc 


52 Vanderbilt 


Confession Magazines 


Confidential Confessions (Ace), 23 West 47th St., 
New York 36. Dramatic first-person stories with hit 
home problems about marriage and courtship. Shorts 
from 2,500 to 6,500; novelettes to 10,000. Rose 
Wyn. To 3c. Acc 


26 


Daring Romances (Ace), 23 West 47th St, New 
York 36. Realistic first-person marriage and courtshif 
stories with emphasis on the man-woman problem 
Strong emotional style. Shorts from 2,500 to 6,500 
novelettes to 10,000. Rose Wyn. To 3c. Acc 

Intimate Story (Romance), 295 Madison Ave., New 
York 17. (M-25) First-person stories of serious love 
conflict or problem situations with realistic, everyday 
characters 5,000-8,000; novels, 10,000-14,000. 3 
Pub ' 


Modern Romances (Del!), 261 Fifth Ave., New York 
16. (M-15) First-person real-life stories. Annual and 
special contests for cash prizes. Write in if y 
to be put on mailing list for announcements. Als 
short articles 400-1,000 
young mothers with small children, pregnancy, post 
natal health and beauty problems. Article irry by 


u want 


dealing with parenth Od 


lines. Henry P. Malmgreen. 4c and 5c. Ac 
My Love Secret (Hillman), 535 Fifth Ave, New 
York 17 Bi-M-15) For requirement ee Real Ro- 


mances, below 
Personal Romances 


York 17. (M-25) First-person romances, young hero¢ 
and heroines, with strong emotional problem jically 
worked out, 3,000-12,000. Hilda Wright 3 if 
Put 

Real Romances (Hillman), 535 Fifth Ave New 
York 17. (M-15§ short stories to 7,500 


15) First persor 
novelettes 8,500-10,000; article 500 


Written from. vie wpoint f both mer ind womer 
Mary Rollins. 3c. Acc 
Real Story (Hillman), 535 Fifth Ave New York 


4 M-15) For requirements see Real Romances. 


Revealing Romances (Ace), 23 W. 47th St.. New 
York 36 M-15) First persor torie t urtshit nd 
marriage with trong reader entificatior 
must deal with problem reflect 
modern-day living. Short nove 
ettes 10,000. Articles and mar 
tic verse to 20 line is 
line. Acc 

Romance Confessions New 
York 17. (Bi-M-25) For Romance 
Time, below 

Romance Time (Stearn), 509 Fifth Ave., New York 

7. (Bi-M-25) Strong, dramatic, emotional first-per 
tories based on women real-life exe ence 3.0 
8,000. Articles to 3,000 on teer urtship, marriag 
problems. Elaine Mos Storie 3 1 word rticle 


about $100. Ac 


Secrets (Ace), 23 W. 47th St., New York 36. (M 
15) Dramatic first-person storie urtsnif na 
marriage with emphasi re nd motior 
tone Shorts 2,500-6,000, novelett t Q Art 
cles on marriage urtship, personality t f 
mantic verse to 20 lines. 3c up, verse 50« ne. A 

Tan (VJohnson), 1820 S. Michigan Ave., Chi 
10. (M-25) First-person stories 2,000-3,000. Empha 
sizes Negro life but not confined to Negro char 
ters. John H. Johnson. | Vac. Acc 

True Confessions (Fawcett), 67 W. 44t! New 
York 36. (M-15) Short stories 1,500-10,00 novel 
18,000. Must be realistic first-person storie with 
trong characterization and sincere emotion, based or 
problems of life today; dramatic impact is necessary 
The really ‘‘different’’ story is welcomed. Fact ex 

r inspirational articles occasionally used. Fillers 500 

000. Florence J. Schetty. 5c. Acc 

True Experience (Macfadder 205 E. 42nd St 
New York 17. (M-15) First-person true storie f emo 


tional experiences in the lives of women. To 10,000. 
Especially seeking stories about 3,000 word F 
Gould. Payment to $375, according to editorial im 


pact and length of story. Acc 

True Life Stories (Pines), 10 E. 40th St., New York 
17. (Q-25) First-person confession stories 3,500-10 
000; special need, 5,000-7,000. Fillers 350-750 on 
any subject matter in keeping with the idea of a con 
fession magazine. George Albert Glay. 4c. Acc. 


AUTHOR & JOURNALIST 


—— tin 


True Love Stories (Macfadden), 205 E. 42nd St., 
New York 17. (M-15) First-person stories. Evonne ee 
500-1,000 words, $50; 1,500-2,000 W 
3,000, $100; 4,500-5,500, $175 500-8 ,C AN T E 
$250; 10,000-12,000, $400. Acc MEN — WOMEN 

True Romance (Macfadden), 205 E. 42nd St., New 
York 17. (M-15) F. Gould. First person short stories con 
4.000-6,000. $250. novelettes 10000. $375: short TRAIN TO White FOR TELEVISION 
shorts 2,000-3,500, up to $250. Acc HOME STUDY COURSE 

True Story (Macfadden), 205 E. 42nd St., New Se Site: Meal 

ork 17. (M-20) Stories to 7,000; novelettes 9,000: lh tialilichntanel 

uble-lengths 11,000: 2 part serial 7,000-10,000 Study t in your own home and keep y 
per installment. Nina Dorrance. Surprise-ending short present job while preparing for a TELEV ISION 
horts $100, average-length stories $250-300, novel WRITING CAREER. WRITE TODAY for FREE 
ettes $400, double-lengtt $500, serials $425 eact descriptive folder. (No salesmen will call on you 
installment. Acc 

Uncensored Confessions (Hillman), 535 Fifth Ave AMERICAN TELEVISION INSTITUTE 
New York 17. (Bi-M-15) For requirements see Real Dept. AJ. 

Romances, abv 98 Stevenson Street, San Francisco 5, Calif. 


Fact Detective 


Detective Cases idison PUBLISH and PROFIT 
wits mystery and good detective work 1.500. THE “ARCHER” WAY 


my 
Official by 
up, photos $5. A ed — bi vet “EXTRA. PROFIT 
Big pongo Coses, 10 W. 33rd St., New York 22 nquiries and manuscripts invited 
Q-25) All material staff-writter ARCHER HOUSE, INC., Dept. A2, 
Complete "Police Canes Postal), 655 Madison Ave 246 5th Ave., New York 1, N. Y. 
New York 21 Q-25) For requirements see Amazing 1 rte I } \ nblts} 
Detective Cases. 
Crime Confessions (Sky ] irk Ave., New GHOSTWRITER 
17 B \-25 irst-per confe : Over twenty years experience in mending writing 
Guy ¢ for marketing. | do not tell what to d | do it 
for you. Reference women WHO'S WHO 
Front Page Detective (Dell), 261] Fifth Ave., New Correspondence requires return postage 
fork 16. (M-25 Cr me articles dealing with person NATALIE NEWELL 
utes, unique police methods, expose 3,500 On 2964 Aviation, A.J. Miami 33, Florida 
cene cr Carmena Freemar $15( 
$250 photos ( more for serie Acc 
everything excep cture storie MANUSCRIPTS TYPED 
Inside Detective (Del!) 26] Fifth Ave New York oC jing editorial requirement neatly, expertly 
16, (M-25) Same requirements as Front Page Detec-  promptness a specialty—ruch jobs accepted. 60c per 
tive. Carmena Freeman 1000 s—50c above 10,000. included free: extra 
Master Detective 206 [ 3rd New York 17 
M-25) Fact. crime storie 6,000, emphasizing su 
lost ca Adequate phot Shirlcoy M. Mooney 
ential. R. F. Buse 150 up ot $5-$7.50 ACC Hawkins, Texas 


Query essential 
Official Detective, 400 Broad viladelphia ENVELOPES 
30, Pa M-25) True detec e crime-detec ’ r quality Kraft with g 
5,000-7,000; phot Cell Vy " 
Police Detective (Skye 7 ( irk Ave New York 
17. (Bi-M-25) Articles 500 )00 on crime, racket 
unusual crime tories; a ’ 50-i1,000 1 sim 
ilar subjects Ext 
emphasized Contemporar murder S printe n e¢ 
Nm. Carrington Guy, Editor. Acc LEE E. GOOCH 
Special Detective (Skye), 270 Park Ave., New York 
Bi-M-25) For requirements see Police Detective, 
above 
Startling Detective (Fawcett), 67 W. 44th St., New 
crime stories; also current non-murder crime features t verse 2 ding a 2.00 per 39 words pee 
such as a robbery with unusual elements if written un ter per nt Gt market 
der the byline of a principal. Full-length stories to 
6,000; features around 3,000. Pertinent photos e 
sential. Hamilton Peck. 3c plus extra consideration 
for byline. Acc. Photos $5. Pub. Query 


Hernando, Miss 


ever ye e 


CIRENCESTER LITERARY / 3ENCY 
South Post Office Niaaara Falls, Ontario, Canada 


FREE The valtuatle brochure 
HOW TO MAKE THAT IMPORTANT FIRST SALE 


will be sent upon request, and without obligation, to readers of the Author & Journalist. 
If you're tired of failure, send for this brochure and my FREE pamphlet which gives details cf how | 
work with writers. If | take you in my limited circle of writers, you'll become a selling writer or my 
work with you won't cost you a penny! 
GEORGE KELTON 
MALIBU 1, CALIFORNIA 
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envelope 


POETS: Send self addressed stamped 
* for PRIZE PROGRAM. Quarterly 
$25; many other prizes. You will receive also descrip 
tion of HELP YOURSELF HANDBOOKS ($1 each) con 
taining 999 PLACES TO SEND POEMS 
KALE!IDOGRAPH, A National Magazine of Poetry 
Published Quarterly; 50c copy; $2 a year 

624 N. Vernon Ave. Dallas 8, Texas 


prizes 


POETS: Creative Instruction in Modern 


Techniques. Send $1.00 with | 
poem (20 line-limit) for analysis plus prospec 
Poetry—An Oblique Approach. 


2253 Fairmount Ave., 
Ft. Worth 10, Texas 


tus: 
Ruth Averitte, M. A. 
(Author of 4 books) 


POETS 


We need poems for our new series of anth 
pay a small royalty. Your only obligation 
copy of the book containing your work 


yies and wil 
s to purchase a 


THE CAXTON PRESS 
P. O. Box 143 Cincinnati 11, Ohio 


DID YOU EVER WISH 


that you could find REALLY thorough, competent and friend 
ly criticism of your poems to show you why they do not sell 
to PAYING markets? 

WE INVITE YOU to take advantage of our amazingly 
low offer to find the answers. Send two poems under 30 
lines each with self-addressed stamped envelope and one 
dollar ($1 for a complete report and helpful suggestions 


for revision 
THE POETRY CLINIC 
5 


Dept. D, P. O. Box 352 Roseburg, Oregon 


$149.50 


100 copies 40 page Poetry Book 
Other sizes quoted on request 
Sample shown on request 


TRIANGLE PUBLISHING COMPANY 


3104 Ross Ave. Dallas, Texas 


Song Poems and Lyrics 
Wanted | 


Mail to: | 


Tin Pan Alley, Inc. 
1650 Broadway Now York 19, N. Y. | 


TO BE SET TO MUSIC 


best poems today 


Send one or more of your 

for FREE EXAMINATION 

media‘e Consideration 
Phonograph Records Made 

Crown Music Co., 1476-P Bdwy., New York 36 


SONGWRITERS 


LARGE RECORDING COMPANY WANTS NEW SONGS! Your song 
may be chosen for recording on ROYALTY BASIS. NATIONAL 
SALES. PROMOTION. DISTRIBUTION if selected. Send songs, 
song poems for FREE examination. NO CHARGE FOR MELODIES. 


MUSIC MAKERS, Dept. Z-4 
Hollywood, Calif. 


Any Subject. Im 


Bex 2507 


see Police Detective, 


True Crime. For requirement 


above 
True Detective, 206 E. 43rd St., New York 17. (M- 


25) Suspenseful current true detective crime stories 


with actual photos, with or without official byline, 
3.000-5,000: double-length features 8,000-10,000 
Detective and crime shorts and filler 100-1,50¢ 
R. F. Buse. From 3c, depending on length, merit of 
case, and handling of copy, phot $5-$7.50. Query 
before submitting copy. Send corroborating news clips 
yr other authentication with MSS 

True Mystery (Skye), 270 Park Ave., New York 17 
Bi-M-25) Articles and crime cases incorporating 
element of mystery and the bizarre 2,500-3,000; 
also shorts 350-1,000. Wm. Carrington Guy, Editor 
Acc 

True Police Cases (Fawcett), 67 W. 44th St., New 
York 36. (M-25) Fact detective stories to 7,000 
Particularly interested in first-person. storie fea 
tures under the byline of person on either side f 
the law; and in sensational expose f crime condi 
tions in major cities. Joseph Corona. 3c up. Acc 

Women in Crime (Skye) 270 Park Ave, New York 
17. (Bi-M-25) Articles 2,500-3,000 on women crim 
inals, rackets: also shorts 350-1,000. Contemporary 
cases preferred. Wm. Carrington Guy, Editor. Acc 


Fictional Detective and Mystery 


Ellery Queen’s Mystery Magazine Mercury) 52/7 
M-35) Storie f detec- 


Madison Ave., New York 22 

tion, crime, mystery. N supernatural storie per se 

although if a legitimate mystery, crime, or detective 
horror element, O. K 


short story has supernatural or 
angles editorially except that quality 


No taboos, no 
must be high. ‘Ellery Queen.’’ Originals, $200 up for 
average length. Reprints, $75 up. Acc 


Famous Detective Stories (Columbia), 241] Church 
St.,. New York 13. (Bi-M-25) Detective fiction stre 
ing plot and characterization. Murder mysteries pre- 

torie not want 


ferred—straight crime and gangster 
ed. Robert W. Lowndes. 2c up. Pub. Currently over 
stocked 


Manhunt, 545 Fifth Ave., New York 17 M-35 
led 


Fiction 1,000-25,000. Tough, hard-boiled ff-beat 
but realistic stories in the detective-crime fie Seeks 
ynly the best. 2c-5c, much higher on n, Acc 


Montrap, 545 Fifth Ave., New York 17 
type of material as Manhunt, abov: lc 
Mercury Mystery Book-Magazine, 


Ave., New York 22. (M-35) Full-length original mys 
tery and suspense books with good pace Preferable 
though not essential that hard-cover publication have 
been arranged for. True crime article riginal or 
reprint, to 6,000. A few fillers and cartoons. Robert 
P. Mills, Managing Editor. Ic, cartoons $10. Acc 

Murder!, 545 Fifth Ave., New York 17 The same 
type of material as Manhunt above. Acc 

The Saint Detective Magazine, 47! Park Ave 
New York 22. (M-35) Stories 1,000-15,000 of any 
type dealing with crime. Emphasize juality Uses 
some reprints, chiefly by big name Leo Margulies 
Ice. Acc 


241 Church 


nts 


Smashing Detective Stories (Columbia 
St New York 13 Bi-M-25) Same re yuIrem<é 
Famous Detective Stories, above 


Verdict, 545 Fifth Ave., New York 17. More leis 
urely stories with emphasi n suspense or murder 
mystery deduction rather than the off-beat. “ome re- 
prints by outstanding names in the mystery field 
le-2c, Acc 

Love Story 

Exciting Love (Thrilling), 10 E. 40ti St., Now York 

16. (Q-25) Novelettes, 8,000-16,000; short storie 


1,000-6,000. Helen Ton Io. Acc 
Gay Love Stories (Columbia), 241] Church St., New 


York 13. (Bi-M-25) Mostly third-per:on, but some 
first-person love stories to 15,000. Ov rstocked with 
verse for at least a year. Marie A. Fark Y2¢ up. Pub 


AUTHOR & JOURNALIST 


Ideal Love Stories (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Same requirements as Gay Love 
Stories, above 

Ranch Romances (Thrilling), 10 E. 40th St., New 
York 16. (Bi-W-25) Adult Western short stories, 5,- 
000-6,000; novelettes 8 000; novels 18,000-20,000; 
4-part serials to 45,000; well-authenticated fact ma 
terial to 2,500. Romantic interest. Helen Tono, Editor 
le up. Acc 

Real Western Romances 241 


Columbia), Church 


St., New York 13. (Bi-M-25) Love stories of the Old 
West, with action element in background. Stresses 
color and characterization. Uses some first-person stor- 


ies. Short stories to 5,000, novelettes 8,000-12,000. 
Overstocked with verse for at least a year. Marie A. 
Park. 2c up. Put 

Today’s Love Stories (Columbia), 24] Church St., 
New York 13. (Bi-M-25) Short stories and novelettes 
with strong love interest 1,000-15,000. Uses some 
first-persor tors Overstocked with verse for at 
least a year. Marie A. Park. 2c up. Pub. 


Science Fiction, Fantasy 


NE Stories (Ziff-Davis), 366 Madison Ave., 


New rk | M-35) Science-fiction short stories 
1,000-10,000. Paul W. Fairman. lc up. Acc. 
teenies Science Fiction (Street & Smith), 304 E 


M-35) Science short stories 


45th St., New York 


to 8 novelettes 10,000-20,000; serials 30,000- 

0) Article n recent science developments; 
query. John W. Campbell, Jr. 3c up. Acc 

Fantastic (Ziff-Dav 366 Madison Ave., New 
York 17. (Bi-M-35) Science fiction to 10,000. Em- 
pha n action and fast pace. Cartoons. Paul W 
Fairmar cu 

Fantastic icivesien. 471 Park Ave., New York 22 
M-35) St 000-15,000 nce fiction as well 
is fantasy) es chiefly on assignment. Leo Mar- 
julie 

Fantasy and Science Fiction (Mercury), 527 Madi- 

n Ave., New York 22. (M) Science fiction and fan 
ta E 20, ( C nally longer. Uses some re 
prints. Send MSS. to editorial address, 2643 Dana St., 
Berkeley 4, Calif. Anthony Boucher. 2c up, first 
North Amer 1 foreign serial rights only; re- 
prints $50 u tory " 

Fate eiaiten, 806 Dempster St., Evanston, Ill. 
M-3 Articles under 3,000 on psychic, unusual, un 
explai 1 happening True Mystic Experiences’’ and 
Surviva ( ment torie about 250 words 
Robert N. Webster. 2c, department shorts, $5 each 
Put 

Galaxy Science Fiction (Galaxy), 421 Hudson St 
New York 14. (M-35) Short-shorts 2,000-3,000; short 
Storie t S( : velettes 500-12 000; novellas 
15,000-18,000; ser 30,000-65,000. (Galaxy Sei- 


ence Fiction Novels——bimonthly paper-bound reprints 


ure mpletely separate from Galaxy Science Fiction 
magazine Exclusively quality science-fiction slant 
H. L. Gold. 3c up, minimum $100. Acc 

It—Worlds of ee Fiction, Quinn Publishing 
S Kingston, N. Y i-M-35) Science fiction, not 
fantasy. Stories to 12 a 00-——under 5,000 preferred 
Articles ona jnment only, but inquiries will be con- 


sidered. James L. Quinn. 2c up. Acc 
P. O. Box 230, Evanston, III. (M-35 
Science-fict tories bee 20 000. Solidly plotted 
storie wit iction and racterization, embody 
y human interest problem now, in the past, or in 
the future reader an understand and sympathize 
with. Cartoons. William L. Hamling. le up, cartoons 


$5 up. Acc 
Science Fiction Quarterly (Columbia), 241 Church 
St., New York 13. (Q-25) Same needs as Seience-Fic- 
tion Stories, below. '2c up. Pub 
Science Fiction Stories (Columbia), 
New York 13 Bi-M-35) Science 
motivation to 5,000; novelettes 
fantasy. Robert W. Lowndes 


241 Church St., 
fiction with adult 
8,000-12,000. No 
up. Pub 
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THE LOZIERS 


Pauline guides you in the novel and 
the drama. Will guides you in the 
short story and TV technique. Men- 
tion the branch of literature which in- 
terests you most and write for details 
to: 


Will and/or Pauline Lozier 


134-25 Cherry Ave. Flushing 55, N. Y. 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


36 Yrs. As Literary Welcomed 

Poetry 2 r€ Editir revision, honest 
ticisn Pe pres pass for established 

writers For in ee ation and references write to 


ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
289 Madison Avenue, New York 16, N. Y. 


BOOK MSS. WANTED 


County Histories, Historical Data, Biographies, Historical 
h Religious Works, Poetry Juvenile, etc National 
A t g. For full information write 

Poul Heard, Edito 


AMERICAN GUILD PRESS 


2014 McKinney Avenue Dallas 1, Texas 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service 
worldwide clientele Modern methods Editing, revising 
rewriting, ghosting nstruction; books, stories, speeches 
articles, poems, fiction, non-fiction text books. Each prop- 
erly typed when ready. Free carbon on white paper. $1.25 
to $1.75 a thousand word average Minin m $6.50 
(Son Francisce 1918 to 1943) 
2140 Empire St., Stockton 5, California 
I'LL DO IT FOR YOU 
k of rejects! | have ghost-written millions of words of 
s, articles, b ks for hundreds of satisfied clients | 
be able to help you see your name in print and make 
n your raw material. Reasonable rates. Particulars 


Slant Chart & Best Plot Formula 


WILL HEIDEMAN 


FREE. Also 


P.O. Box 146 A New Ulm, Minn. 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, we 
have a plan for the additional promotion 
and distribution of your book WITHOUT 
COST TO You. 

If interested, write for details to 
SERVICE 
42, Tel. MU 7-5159 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy 

A. D. FREESE & SONS 

Box A, Upland, Ind. 


© 


Sports 


controversial subjects of interest t 


$500 depending on length. Briefs 
partment $5-$10. Acc 
Ten Story Sports (Columbia), 24 


York 13. (Q-25) Fast-moving stories 


General Magazines 


Western 


Action-Packed Western (Colum! 
New York 13 Bi-M-25) She 
; novelettes 10,000-15,000 


Ave., New York 21. (Q-25) Same 


to 20,000; novelettes to 12,000 


Biggest current need for all Stadium maga 
3 500 and under. Robert O. Erismar 


Lane, Associate. 1c up. Acc 
Double Action Western (Colum! 
St New York 13 Bi-M-25) St 

5,000; novelettes 10,000-20,000 

des. Y2c up. Pub. Currently 
Famous Western (Columbia 
rk 13. (Bi-M-25) Novelette 8 
tories to 5,000, articles to 2,00 


ver 
24] 
terization and adult motivation R 
Vac up. Pub. Currently overstocked 
Real Western Stories (Columbia 


New York Bi-M-25) Same requirements 


Western, above 
Texas Rangers (Thrilling) 10 £ 
York 16 M-25 Fast-m vine 


torie 1.000-5,000. Novelettes 9,000 


length novels by arrangement. Jame 


up. Acc 


Sport (Macfadden), 205 E. 42nd St 
M-25) Personality and behind-the 


ball and boxing the year round. Other = rts ins 
Articles 2,500-3,500. Ed. Fitzgerald 


kinds of sports, t 10,000. Love interest 
acceptable in sports storie Occasional 
Robert W. Lowndes. 2c. Pub. Currently 
See also Sports Afield and Sports Illustrated und 


Vac up. Pub. Currently overstoc! 
Best Western Magazine (Stadium 


editors as Complete Western Book Magazine, tx 


Complete Western Book Magazine 
Madison Ave New York 2] Q-25 


t 


Answer: (to question on page 20 


In the page t ne r more t the 


lished by Stadium Publishing Corporati 
WESTERN, WESTERN SHORT STORIES 


NOVEL & SHORT STORIES, 2-GUN 


WESTERN Robert O. Erisman, Edit 


Associate; 655 Madison Ave., New 


Publishers’ ay you 
ur free itlir 


featuring author-ownerst 


313 West 35th Street 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE PRODUCED? 


WILLIAM-FREDERICK PRESS 


Triple Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Western short stories to 5,000; 
adult novelettes to 20,000. No taboos. James Hen 
dryx, Jr. lc up. Acc 

True West, P. O. Box 5008, Austin 31, Tex. (Bi-M 
25) An all-fact magazine of the Old West—badmen 

ld rush day cattle drives, ghost towns, range wars 
et Article 1,500-5,000. Old photos. Fred Gipson 
| Pub. Overstocked 

2-Gun Western (Stadium), 655 Madison Ave., New 
York 2] Q-25) Short-shorts 500-2,000: short stories 

000-9.000. Robert O. Erisman, Editor; Arthur Lane 


Associate. Ic up. Acc 
Western ee (Columbia), 241 Church St., New 
York. (Bi-M-25 ume requirements as Double Action 


Western, above 
Western Novel & Short Stories (Stadium) 655 Mad 
n Ave New York 21 Q-25) Short storie 1000 
vel t 20,000. Robert O. Erisme Editor 
rthur Lar As ciate I< up Ac 
Western Short Stories (Stadium), 655 Madison Ave 
New York 2 0-25) Stories 1,.000-9,000. kobert O 
Ay 


6 000°: r 


Erisman, Editor; Arthur Lane, Associate 


Last Minute News 
From Editors 


Discontinued Phote Magazine Pemporarils 
suspended Startling Stories Wester Rodeo 
Ror 

fey 

Phe policy of the ind television magazines 
beloneine to the Skve chain is being changed so 
that thes neo loneer wall purchase freelance ina 
terial These magazines are flo ood St 


| 


Lilective with the Nugust issue, 
will be the mame of the magazine now published 
isd) ite Be nee. Tt will continue to be pub 


lished at 29D) Nadtson Ave New York 17 tial 


Sneden remains editor 


tas been suspended tor the 
time beme. Phe other magazines edited by Doug 
las Lurton—Your Health, Your Lite, Your Pe 

ind We in’y Life—are continue publica 
tion, but oat oa new address: TL West St 


New York 36 
Doda /] published by the \menican 
Association at 935 No Dearborn St... Chi 
cavo. offers an excellent market for first-class ar 


ticles. directed to the lavinan. om all phases ol 
physical or emotional well-bery Phere is a 
rendencs to underestimate the breadth and rich 
ness of the field writes Douglas. man 
rine editor, Right now the magazine is looking 


particuhily for sound matertal about adolescents 
iddressed to them 

Phe circulation of Health is ipproach 
ne 10000 4 laree figure fora publication of its 
poe It pays Sec a word. sometimes more, on 


prance 


of THIS WEEK, writes me reqarding 


mailed free to all writers seriously 


This Week short-short and | thought it was 


ROBERT OBERFIRST, Literary 


FREE! FREE! FREE! Analysis of a THIS WEEK SHORT-SHORT by Robert Oberfirst 


THIS WEEK with a circulation of about 10,000, 7,000 publi: yblishes the best short-shorts obtainable and pays the 
highest rates. This booklet shows what makes a This Week short-short tick. Stewart Beach, Fiction Editor 
read with a great deal of interest your analysis of a 


elt it was something of a classic 
short-short fiction 


It will be 


P. 0. Box 539, Ocean City, New Jersey 


AUTHOR JOURNALIST 


Fomous 
New York 1, N.Y 
Agent, 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


ADEAS offers you an inexpensive opportunity to ad EVERY MONTH 


vertise your miscellaneous wants and ware Rate 9c 

1 word, first insertion; 8c a word, subsequent consecu Articles by top-name authors 

tive insertior f the Adea without change: no agency 
hacking A different market list in every issue 

zine, 10c extra. Copy and remittance must reach u Subscribe Now and Save Money! 

by the 28tt f the econd month preceding insertion ss 

Critic urse igents, typists, may use display adver 

tising only. AUTHOR & JOURNALIST, 1313 National AUTHOR & JOURNALIST 

Bank of Topeka Blidg., Topeka, Kan 1313 Natl. Bank of Topeka Bldg. 


Topeka, Kansas 


| enclose remittance for my _ subscription 


$3 for 2 years (saving me $3 over 


single copy cost 


BOOKS, MAGAZINES, NEWSPAPERS 


DON’T YOU DARE GIVE UP! A winner never quits: o quitter $2 for 1 year (saving me $1 over 
never wins. Read: WRITERS, HERE'S YOUR BONUS—10 ingle copy cost 
chapters. Informative: Inspirational: Instructive. $1. Eloise - 


Cozens, New Smyrna Beach, Fla. 50c additional per year 
Single copie 


SELF-HYPNOSIS. Creative Ideas Flow Obediently—Forgotten 
Experiences and Information Recalled When Needed—Via 
Simple Mental Command! Possible? Yes, alleges hypnotist 
Nord King in amazing book—’‘’SELF-HYPNOSIS—GUIDE.” Name 
Writer's library ‘‘must.’’ $2.00—delighted or refund! 
Verity Publications, Newfoundland 29, New Jersey. 


Street 


DOLLARS FOR FILLERS, 10c; Winning Tips, 10c. Pattillo 
Acency, Clanton, Alabama. 


City & State 


FOOL-PROCF HANDSOOK of English. Every writing problem 
explained ond illustrated. $1.00. Marjorie Davidson, Lacey- 
vilic, 


WANT TO WRITE cartoon gags? Cherlies Dennis's book on 
gag-writing is the finest ever published on the subject SELLING CARTOONIST WANTS general and trade gags. 
$2.95. Complete satisfaction guaranteed. Earle Tempel, Parisian wants translation and research. Writers, artists, 
Box 430, Van Buren, Ark poets, composers cooperate. Exchange ideas, earn more in 

novelty, moneymaker teams. Balanced friendly help. Send 

FLIGHTS TO HAPPINESS book. Articles, subjects, stories of hts sigma $1.00. Chuck Brooks, 4207 S. Dale Mabry, 

truth, fiction, humor, philosophy, dialogue, exaggeration es : 

tales—$5.00 copy; more information, 3c stamp. Address 

Lawrence A. Feck, Publisher, P. O. Box 215, Station D, 

Cincinnati 6, Ohio 


RHYTHM IN WRITING—aon interesting study of creative 
mind. For professional writers and dilettantes $1.00. R. SERVICES 
N. Risser, 30 W. Bayaud Ave., Denver, Colo. 


ACC SHORTHAND IN ONE WEEK $2.00. Returnable. 
Zinman. 215 A West 91, New York 24, N. Y. 


WANT TO WRITE PROFESSIONALLY ond thereby sell as 
quickly as possible? Find answer my ad, this magazine, 
INFORMATION GUIDE for cartoonists and gagwriters. Full page 27. NATALIE NEWELL, Ghostwriter. 
of new cartoon markets, tips, hints, cartoon and gagwriting 
lessons and cartoon news. Send 10c for trial copy. Infor- EARN MONEY WRITIN fill " 
mation Guide, 2776 California Court, Lincoln, Nebr. ticulars. Ralph Send) 


MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 
listing vorious types of markets for manuscripts are avail- 
able, cs long as they last, at 25¢ each postpaid. October, 
1954 ‘Little Magazines). May, 1955 (Comic Books). Sep- 


EDDIE GAY’S GAG SERVICE. Original Material Only. 100 
gags for $1 on each of the following subjects: Outer 
Space, Cost of Living, Nightclub, Racetrack, Miami, and 


tember, 1955 (Specialized Mogazines). October, 1955 (Re- Winter. Eddie Gay, 242 West 72nd St., New York 23, N.Y. 
ligious Magazines, Company Publications). November, 

1955 (Book Publishers) December, 1955 (Business Publi- PHOTOGRAPH w 
cations—Trade Journals). January, 1956 (Handy Market 


List February, 1956 (Juvenile Magazines). March, 1956 

Filler Markets April, 1956 (Poetry, Including Light 

Verse May, 1956 (Short-Short Stories). June, 1956 YOUR STORIES adapted for television. See Will Lozier’s ad, 
Travel, Farm Magazines). Send 25¢ each (coin or stamps Page 24 

to AUTHOR & JOURNALIST, 1313 National Bonk of 

Topeka Bidg., Topeka, Kensas. 


OPPORTUNITIE SOCIAL 
BEGINNERS: Earn money at home while writing. Write a BS Correspondence Club 7 


newsy column for small foreign papers (under fifty 


thousand population). The same mimeographed column EXPERIENCE the thrill of romance thru this select club! 
goes to all of your listings. Excellent, interesting work, Introductions-by-letter. This club is conducted on a high 
and you are your own boss. It is your own business with lane to help lonely, refined, marriageable men andwomen 
splendid remuneration. For complete details (with sub- ind compatible friends. Discreet, confidential service... 
jects) send one dollar to Anthony D. Oliver, 7259 Fulton Vast nationwide membership. Est. 1922...Sealed particu- 


St., North Hollywood, California. lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


| 
| 
| 


GUARANTEE New York? 
D i 
Published by 


f h 
ssschiaaiclamaaed Vantage Press, Inc., 120 W. 31 St., New York 1 er 


on about your 
In Calif.: Equitable Building, Hollywood 28 


In Washington, D.C.: 1010 Vermont Ave., N. W. 


July, 1956 


1 Re p nt Ri ight Sold, Extra Income 

New Wave of Orders eprin $30 a 

| on Cole Best Seller | Gained, On Many ee Titles 
In 1955, Vantage's Jehovah's Witnesses, 

‘ by Marley Cole, was the 5th leading] ew Y¥ ork, One of Vantage 
non-fiction best seller of the year, ¢ ss's aetive departments— 
jing to Retail to subsid rights 
assembli 1 Vip 
& : hly successful lately in 
t t rights to a variety of 
- edia. These sales have added sub- 

tuntially to the Vantage 
The Cole book, incidentally, has sold] BOOKS 
almost 100,000 copies. No other coop-| ! 

erative publisher has ever published The Ne 7 +S Maxvazine 
book which sold so many copies. entire mn of 

: Vark Smith with Georgiana Hardy entures With the 


New Vantage Title m “Caraleade of Books.” = 
Is Big Success on known missionaries 
Television Show Items of Interest en ee 


Hollywood, Calif As part of the Over 200 eopies of Hansas Heri- ey Ss 
initial promotion campaign for tage, by Lettie Little Pabst, were iret eee the 
Mark Smith's extraordinary tray old at oa highly successful auto © 
elogue of the Continent and Secandi- graph party in Mrs. Pabst’s home R. 
navia, Furopean Datelines, the book town an avalanche of orders Con SS and f n 
; was recently featured on “Caval lescended on the Vantage sales at Your Health Mavzazine purchased 
cade of Books the CBS-TV. pro- partment recently as a result of a rizhts te a port eg the fascinat- 
gram telecast from Hollyw The review of Dr. Oscar Riddle’s The i by Ir. Sylvan Shane, An- 
: reviewer on the show ¢ Mr Shaping of Evolutwnary Thought é Thief of P a Te 
Smith's book “an unusual and out the revie yreared in the ill probably run in several 
standing book.’ Seience, and issues Horace Wade Tales of 
4 Sponsored by the Southern Cali : de Cari the Turf, an exciting serie rf to 
fornia Booksellers Association, this rie hout the sport of Kings ort 
current Vantage tithe was promi Ri vide interest in reprint cir 
nently displayed in bookstores prior r example the Los Angeles 
to the show, se that viewers could Express ran three stories on 
) he boo fte ‘ some ferent « an ws 
buy t i k after learning: me Marcia Maynard, iffer lays, and the na 
thing about it on the progran A editor of the Ne York World-Tele Lis Australian magazine, Sport- 
later check among the stores re ng Life, paid us to reproduce part 
: gra and Sun, devoted entire } f 
vealed good sales as a result of the 3 . Tt the HOOK or eir readers 
telecast olumn to Bosses Are Funny, by AND 
Leone Willett, recent Vantage book idio on the 
Following the program, Mark And talking about sales .. erestt in running 
Smith was requested by the Travel Aubrey Willis's book, Was an on 
Editor Mirror tileoholic, Was more than half. sol lal 
Newes a special feature it before the books were off pr Ye t } f action oO 
a article on his motoring experiences the same with Robert B. ne 1 \ irv rights on 
in Furope A national magazine is Bivthe’s Letters to My Conyrega Vantage titles ur book has 
also interested in the same ma- tion You, too, can have this reprint, movie, ‘1 book club, or 
a terial ysutstanding sales and publicity ser ther ~idiary possibilities, Van 
; No matter where you live, if Vice for your book mail the ftige Press will exploit them to the 
a Vantage publishes your book, you oupon below for our free booklet fullest. Let us see vour manuscript, 
may be certain that it will get pro Which explains our cooperative pub or mail the coupon for our 
; fessional handling as to publicity, lishing plan in full trated booklet 
promotion and = distribution Send 
us your manuscript now, Or write 
for our 24-pi illustrated  bro- 
chure, To the Author in Search of L ki f P bli h M il hi 
ooking for a Publisher? Mail this coupon! 
Vantage Press, Inc., Dept. BB, | 
120 W. 31 St., New York 1, N. Y. 
In Calif.: 6253 Hollywood Blvd., Hollywood 28) 
In Wash ie 1010 Vermont Ave., N.W.) 
7 Please send me your FREE 24-page_ illustrated 
é pooklet on your co-operative publishing plan. | 
| Name 
This shows Dr. Harry 
E. Dickson happily engaged in in- Type of Book — ” 
seribing copies of his boo sk Build (fiction, non-fiction 
Thee More Stately Mansions at a ction, non-fictio , Poetry, etc.) 
bookstore autograph party in Mem- 7 
phis, Tenn. Vantage is successful Number of Words (Approx.) 
in arranging these affairs for many | 


| 
Our Contracts \ \ Coming to 


